Up, Up, and Away with the Big Balloons 


Surprise: More than Hot Air Fuels this Business 
Carol Lewandowski Reports — Page 8 
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® August, 1985 


Delivered Free to the Princeton - Route 1 Corridor 
For Sale on Newsstands — 25 Cents 


Artistic Struggles 


Gary Snyder, one of 
our U.S..1 Whiz Kids at 
age 29, tells how his 
Princeton Gallery of Fine 
Art put together its cur- 
rent show. And the artists 
tell us how they survive in 


the real world. G 
page 


Data Bank 


Trains, mortgages, and 
the word. from Atlantic 
City and other hot spots, 
right down to our own 
Princeton Shopping Cen- 
ter. And introducing the 
U.S. 1 bestsellers’ list: 
Hot summer reading. 


roe 16 


The Fast Lane 


Rare creatures: Eagles, | 
bears. Common occur- 
ences: bridge closings, 
legal maneuverings. The 
latest on S-92, the long- 
awaited link to the Turn- 


pike. | 
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market decreasing, and ‘ : 

_ bargains still to be had. Are Route 1 Men All Wet? | 
2 ws And other pressing questions for Princeton’s Whiz Kids; 
page 2 G Shelley Danysh, left, and Sharon Leili give Bob Stevens the heave-ho 
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SPOUSE EMPLOYMENT COUNSELING - 


Do you need a new job because your husband or wife is 
relocating? Don’t flounder around in an unfamiliar job 
market! 


Call 
sandra Grundfest, Ed.D 


Former Princeton University Career Counselor 


Job market research ¢ Career planning ¢ Networking 


609-921-8400 rag 


RELAX. 


It’s Summer. 


Time to take it easy and not worry about work. 


That’s why you should let Rapid Graphics handle 
your next big graphics project. We’ll take care of 
your project so you can take care of your summer. 


J | 
TC AW 
WINONA 


RAPIDGRAPHICS( OMPANY 


621 Alexander Rd. © Princeton, NJ 08540 ® (609) 452-1910 


THE IBM PRODUCT CENTER 
IS PLEASED TO ANNOUNCE 
WEDNESDAY EVENING SEMINARS 
IN JULY AND AUGUST 


DISCUSSION TOPICS: 


e The IBM PC Family Overview 


e Confusing Terminology: Bits, Bytes, and Megabytes 


e What You Need, Or What You Don’t Need 


e Software: Accounting, Productivity, Word Processing, and More 


¢ The Importance of an Installation Plan 


e IBM Solutions To Suit Your Individual Needs 


WEDNESDAYS, 6:30 — 8:30 


Individual Seminars for Industry Specific Applications Will Also Be Available Throughout 
the Summer. Come Out On Wednesday To Get Acquainted, and Learn More About Other 


Seminars Geared To Your Unique Needs. 
4 


CALL TODAY TO RESERVE A SEAT 


609-882-1414 


2901 Brunswick Pike « Lawrenceville, N.J. 08648 


\ \ anna make some money? 


I don’t know about you, but every 
so often my mind wanders to the 
edge of the brink and ponders the 
abyss below and wonders . . . what 
it would be like if it were all filled 
up with $100 bills? 

Lately the thoughts have been 
welling up from the darkness of my 
soul at 4 a.m. on impossible work 
days, as I’m flicking through the 
Home Link cable television net- 
work, hoping to make some brief 
human connection before plunging 
back into the depths of business. 

I often manage to end up samp- 
ling a minute or two of one of these 
slick television performers 
preaching the gospel of no-money- 
down real estate: You, too, can 
make big money by investing in 
real estate without spending so 
much as a penny. You will achieve 
immediate postive cash flow, en- 
joy quick appreciation on your in- 
vestment, and perhaps even end up 
with cash in your hand at the time 
of closing — all without spending a 
cent of your own money (or getting 
up at 4 o’clock in the morning, for 
that matter). 

At these moments my still half 
dormant brain begins to stir. If 
nothing-down real estate is so easy 
it will soon be flooded with par- 
ticipants, and then it won’t be so 
easy. I think back toa story told by 
my kid brother, himself a practi- 
tioner of nothing-down real estate 
in the Binghamton, N.Y., area. 


Some time ago the grandmaster — 


of nothing-down — the man who 
wrote the book on the subject, 
Robert Allen, announced a week- 
end seminar in Binghamton. More 
than 500 area residents paid $1,000 
apiece to attend. In one weekend 
Robert Allen took a half million 
dollars out of the local economy. 
But that’s not what sticks in my 


‘mind in this pre-dawn fog. What I 


remeniber is that in the days 


Richard K. Rein 


following the event my brother 
watched the local newspapers to 
see how many of the 500 attending 
the seminar actually followed the 
Robert Allen prescription for suc- 
cess by placing a classified ad 
seeking to buy property. My 
brother noticed only three such 
ads. In other words, people were 
willing to pay big bucks just so 
they could dip their toe in the water 
and see how it felt. What Allen had 
provided was a nice comfortable 
and safe pool. 

The other remarkable thing was 
Allen’s personal role. I don’t know 
if he was getting up at 4 in the mor- 
ning to pull this deal off or not, but 
I can tell you one thing: He sure 


People were willing 
to pay big bucks just 
so they could dip 
their toe in the water 
and see how it felt. 
Robert Allen, Ed 
Beckley, David Mar- 
tin, Dave del Dotto, 
and company were 
providing a nice, 
safe pool. 


wasn’t losing any sleep in 
Binghamton, N.Y. In fact, Allen 
himself never showed up in town. 
He had people preaching the 
gospel for him. 


A few days later the ad in the 
New Brunswick Home News jumps 
out at me: “Be your own boss! 
Make more money! Own your own 
business. Take the first step to a 
better future.’’ The event is a 
“Start Your Own Business Expo”’ 
at the Holiday Inn in South Plain- 
field. The ad promises ‘a large 
variety of different franchises, 
distributors, and multi-level pro- 
grams’’ with investments ranging 
“from $35 to $150,000. Many do not 
require previous business ex- 
perience or quitting your job.” 

I show up at the Holiday Inn and 
pay $3 to get inside. It’s a swelter- 
ing day and attendance is disap- 
pointing. But the exhibitors are 
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Planning an Event? 
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Do you have the time, 
staff, and patience for 
detailed planning? 


Py VT. 


If not, we do. Call us and we'll 
provide you with professional 
planning and management 
services for group programs: 


sales meetings, con- 
ferences, trade shows, 
product intros, luncheons, 
dinners (on/off site), travel 
programs, Christmas par- 
ties, company picnics, 
special events 


Pat deSaules, 
President 
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P.O. Box 514 
4 Plainsboro, NJ 08536 
609-799-6717 
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‘ment plus two percent 


eager to tell their stories. The first 
person I see is Fred Franke of’ — 
Atlantic Marketing Inc. Fred of- 
fers the opportunity of going into 
the ceiling cleaning business. 
Almost anywhere you go, accor- 
ding to the pitch, you can look up 
and see disgustingly dirty acoustic 
ceiling tile. Painting it ruins its 
sound absorption capacity and fire 
retardancy value. Replacing it is 
expensive. Once outfitted by Fred 
you could clean it for about5 cents 
per square foot, while charging 25 ~ 
cents per foot. 

Fred has a chart that shows a 
three-man crew yielding a gross 
profit of up to $171,600 per year to 
the owner. The cost to get started: 
just $22,482.80 

In the booth next to Fred is 
Patrick Hall, executive vice presi- 
dent for marketing of ‘‘Ole Doc’s 
Original Lucky Number Hot Box.”’ 
Have you ever been at the 
neighborhood lottery agent’s and 
seen some customer struggle try- 
ing to pick a number, or a set of six 
numbers for the lotto? That person 
would be a customer for Ole Doc’s 
Hot Box, which, for a quarter, will 
dispense a ticket with a randomly 
selected pick-3, pick-4, and lotto 
numbers. The tickets cost you 
three cents apiece. 

Start-up cost for 10 dispensers, 
and 8,000 tickets: just $5,124.50. 

And so it goes around the room. I 
chat with a guy who sells a 
chemical system that functions as 
a liquid sandblasting process to 
clean houses ($15,000 for the equip- 
in 
royalties). Someone’s selling 
distributorships for health foods - 
and health-related products from 
Neo-Life. A man and woman offer 
to put me in the business of refur- 
bishing porcelain bath tubs ($9,800 
buys a dealership and enough 
materials to do $7,500 worth of 
jobs). 

One man asks me what I do. 
When I tell him I already have my 
own business he seems surprised, 
but he discounts it when I tell him 
what it is. ‘“You can’t make good 
money with a newspaper,”’ he 
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Be your own boss, make more money! 
The road to riches starts in Plainfield 


Says, ‘‘because you have to start 
from scratch with each issue.”’ He 
can get me started in the business 
of resurfacing roofs. I happen to 
know just a little bit about the roof- 
ing business and — on this summer 
day with temperatures in the 90s — 
I quickly tell him no thanks. 

A few exhibitors try a soft-sell 
approach. A representative from a 
candy and gift store chain tells a 
prospective buyer, ‘“‘Don’t-be so 
anxious to spend a lot of money. Be 
anxious to find a good location.’ 
The chain sells a turnkey operation 
that will make you the owner and 
operator of the candy store (called 
Snacks by the Lb.) for about 
$34,000, or the candy and gift shop 
(Make Someone Happy) for 
$55,000. 

The representative of the store 
says that locations in malls pro- 
vide the quickest pay back, but he 
says that the old-fashioned strip 
Shopping centers may offer a 
greater potential for earnings 
growth. Either way, he adds, 
“‘you’d be hard-pressed to net out 
less than $30,000.”’ In other words, 
you would have to go out of your 
way to louse up this business. 

The ad for this exposition pro- 
mises ‘“‘multi-levels’” and I have 
been wondering if I would 
recognize a multi-level if I saw 
one. There it is, a booth for a group 
called Mega-Trend, which pro- 
claims that it is a multi-level. I sit 
down and let Alicia Gamow run a 
flip chart for me and realize that a 
multi-level is what you and I might 


Shulman is impress- 
ed. If you can’t 
delegate all the 
details, then you 
haven’t really suc- 
ceeded. 


call a pyramid scam. 

This is basically a catalog sales 
operation. You make money if you 
sell, but you also make a percen- 
tage on the sales of anyone you br- 
ing into the company, and on the 
sales of anyone those people bring 
into the business, and so on out to 
five levels of participation. In all 51 
percent of the sales price of an 
item goes into the commission 
pool, calculated by computers at 
thea company headquarters in 
Lakeland, Florida. 

Gamow hands me a press clipp- 


USED CAR RENTAL SYSTEM, INC. 


PRINCETON 
VOLKSWAGEN 


PEUGOT 
609-921-2325 


USED CAR RENTALS 


CAREFULLY Reconditioned 


For Dependability 
Biggest Advantage 


Our LOW, LOW Price 


$8. 95 Per Day 
° 08 Per Mile 


Also Special Weekly Rates 
MasterCard and Visa Accepted 


COUPON VALUE 


50 
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ing which addresses the pyramid 
angle and which quotes the com- 
pany’s founder as saying that 
“‘there’s not many people who are 
going to make $5,000 a month or 
$10,000 a month. Oh, there may be 
a few, but most can make $300 or 
$400 and they’ll be better off than 
they are now.” 

Quality of life issues pervade 
even this entrepreneurial market- 
place. The exhibitors emphasize 
the ease of their operations, the 
convenience of buying what is 
essentially a packaged business. 
They know that no one wants to get 
up at 4 in the morning to keep the 
shop running. 

Out in the parking lot two poten- 
tial small business investors weigh 
the relative merits of the oppor- 
tunities. The ones that have cap- 
tured their imagination are the lot- 
tery vending machines, a similar 
set-up for Bic cigaret lighters 
($8,814 gets you started with 15 
machines and 14 gross of lighters 
— you pay 40 cents for the lighters 
and sell them for a buck), and a 
portable pop-corn maker that you 
set up in neighborhood bars (start- 
up cost: about $15,000). I tell them 
that, if neighborhood bars need 
popcorn so bad, you ought to be 
able to get it to them somehow and 
make a tidy profit without spen- 
ding $15,000. “‘But it’s the conve- 
nience,’’ says one of the men, ob- 
viously not hearing what he 
wanted to hear from me. 


Oxzy. so who’s making the 
big money at this exposition? Is 
this the field that will spawn a new 
Robert Allen? The organizer here 
is Si Shulman of Cincinnati, a 
former newspaperman and adman 
who has been running shows of this 
kind for the past 15 years, arrang- 
ing about 40 per year. I introduce 
myself to Shulman at the Holiday 
Inn and arrange to call him after 
the show. 

Shulman proclaims this show to 
be a good one, with a total of about 
300 people coming through. At $3 
apiece that comes close to a thou- 
sand in revenue. Plus I know that 
some exhibitors paid $200 for an 8 
by 10 space. Figuring about 30 
spaces (some were larger) the 
gross for Shulman could easily ex- 
ceed $6,000 for the weekend. Figur- 
ing 40 shows a year, and then con- 
sidering for a moment the 
possibilities of better advertising 
and a book tie-in (in the Robert 
Allen tradition), I can suddenly see 
myself on that picture tube at 4 
a.m. (via videotape, of course). 

Over the phone Shulman be- 
comes reticent. He seems to have 
sensed my direction. ‘‘Publicity 
could do me more harm than 
good,’’ he says. ‘‘Running a 
business show looks good to people. 
There’s always someone who 


wants to go out and start their 


own.” He won’t discuss his own in- 
come: ‘‘That’s no one’s business.”’ 

But Shulman does admit that the 
climate is good for entrepreneurial 
showcases such as his: “‘In a reces- 
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¢ The Best in Cigars 

* Pipes Made, Repaired 

¢ Briar Imports from 510 
e Antique Pipes Traded 

¢ Tobacco Custom Blended 
e Fine*Lighters & Access. 


TOM PIPECARVER & SON 
4 Spring, St., Princeton 


609-921-0860" 


sion or when people are laid off 
they want to take control of their 
lives by starting a new business. If 
times are booming then people 
want to capitalize on it.”’ 

Some years for Shulman have 
been better than others. ‘I’ve had 
years when I’ve been in big offices 
and have had secretaries answer- 
ing the phone. Now I’m working 
out of the house and I answer my 
own phone.”’ That’s not necessarily 
a telltale: 
always prefer to keep overhead 
down.”’ 

I tell Shulman about the Robert 
Allen production in Binghamton. 
When I come to the punch line — 
that Allen took.a half million 
dollars out of town without even 
showing up in person — Shulman 
sounds impressed. ‘‘That’s the big 
leagues,’ he says. ‘‘If you’re not in 
a business where you can delegate 
all the details, then you haven’t 
really succeeded yet.’ 

In a few weeks Shulman, 62, will 
be on the road again, headed 
toward another equivalent of the 
South Plainfield Holiday Inn. And 
I'll be getting up at 4 a.m. again, 
trying — in vain, no doubt — to im- 
agine an easier way. e 


Rush Hour Action 


The rush hour receptions, 
chances for us to meet our 
readers first-hand and other- 
wise an excuse for a party, 
will be held Tuesday, August 
6, from 5 to 7 at the Nassau 
Inn, and Wednesday, August 
7, same time at the Hyatt. 

The Nassau Inn reception 
will be outdoors at the new 
Terrace bar (indoors if it 
rains). The Inn has donated a 
door prize. 


“Given a choice, I < 


September Ad Deadline: August 20 
Call 609-921-2487 to Reserve Space 
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GYMNASTICS 


and 


609-452-8430 


| SUMMER-SAULTS at 


ENROLL NOW!!! 


e Monday through Saturday 
e Pre-School (6 weeks & up) 
¢ Gymnastics & Trampoline 
° Classes begin SEPT. 3rd! 


GYMNASTICS SCHOOL 


UNIVERSITY PARK PLAZA 
745 ALEXANDER ROAD 


NEW TALENT, NEW JERSEY 


LARRY DEITCH 
HANNAH FINK 
BARBARA KLEIN 


DONALD LOCALIO 
JOAN STEPHENSON 
PATRICK STRZELEC 


BERNARD HAGEDORN 


Through August 16th 


princeton gallery of fine art 
(609) 921-8123 


8 chambers street 


princeton, new jersey 08540 
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For the Finest in 18th Century Reproduction 
Furniture for Your Home or Office 


2152 Route 206, RD 3 
Belle Mead, NJ 08502 
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An Innkeeper Reminisces 


The Peacock’s Proud Past ‘ 


By Chuck Swain 


‘A 


LITE DELIVERY SERVICE 


More than just a Delivery Company 
We Tailor our Services to Your Needs 
609-896-0749 


Princeton, N,J. 
Reasonable Rates 


A View From Within 


In the room where Einstein slept 
Men and women drink and stare. 


Princeton, has operated for over 72 And in the halls where Russell walked 


; : ak years, through 13 presidencies and (or maybe skipped); and on the leaf-swept 
for Businesses and Individuals four wars. The building it occupies : 


NEW YORK @ PHILADELPHIA @ WASHINGTON, D.C. has seen many more days: It was Lawn where bold Fitzgerald stalked 
ssosssssssssssssssssssessssss) built before the Revolutionary Impatient dreams, so blithely unaware 


sors in the shadow ofthe fam- Of all the pain-disordered years ahead: 
ed Nassau Inn and Palmer Square, We serve the drinks and cook the fare 
— prgbee ig sndebye inal hag And sweep the floors and make the beds. 
Danish majesty of Scanticon, the 

national reservation networking of 


the Holiday Inn, Treadway, 
Ramada, and Howard Johnson 


SSSSSSSSSSS 


: ae Peacock Inn on Bayard 
Lane, just off Nassau Street in 


SSS 
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ii e ; MUNSON PLACEMENT SERVICES, INC 


The professional staff at Munson Placement Services 
strives to consistently provide you with qualified can- 
didates who are the right match for your company. 
We’re so effective at what we do that we offer a full, un- 
conditional 60-day money back guarantee. 


Two centuries, two hundred years 

Of hopes and dreams and laughter; 
chains, and the low budget pricing Of birth and death and tears and fears 
of MacIntosh, Red Roof, and 


siirdial okhete. hoes dimen aa ede And remembering, and mornings after. 


fashioned country inn survive? 
We sold the Peacock Inn in mid- 
January to an energetic and dream 
filled group of young en- 
trepreneurs who seem to be ideal 


Still the brick-lined, oak-limned walls 
Surround and protect us; infinitely seal 
Off the outside world. Telephone calls 

successors to our long years of Reach but distantly: we are surreal — 
ownership. Sorting the records of : : 
this intensely personalized A submarine, a timeless walled-off place 
business, one thinks of all the good Floating serene; concealed, maintained 
times with reflections on the possi- sf OG 
ble key to the Inn’s long run as a Unchanging in a human sea of faces, 
sista poe OV erENe ganest In surging tides of years renewed; sustained. 

When we came to manage and — Chuck Swain 
own the Peacock Inn, neither my 


wife, Agnes, nor myself had ex- aiways enjoyed dealing with peo- was the brains behind it all 
perience or training as innkeepers. ple. Perhaps that is the only ex- because I kept the books and 
I graduated from Beaver FallsCol- perience necessary to operatingan handled financial matters. Our 
lege in 1948 with a degree in inn, just being able to appreciate unique combination of talents 
English, andI taught foranumber and understand different types of made us a good team of inn- 
of years. After taking a summer people. keepers, and we learned not only 


Some of the advantages of using the highly qualified con- 
sultants at Munson Placement Services are: 


SCREENING — we pre-screen and test all applicants to your 
specifications 

REFERENCE CHECKS — we will check references on all non-working 
candidates prior to sending them for an interview 

PERSONAL SERVICE — a member of our staff will 
personally meet with you in your office to discuss 
your hiring needs 

APPLICANT PREPARATION — we will fully inform the applicant of the 


job and company requirements to be sure of interest 
before the interview 


COST SAVING — we save the employer advertising and labor costs 
TAX DEDUCTIBLE — our fee is tax deductible as a business expense 
Our Personal Touch Makes The Difference 


Quakerbridge Executive Center 


609-799-4242 


Lawrenceville 


EARLY BIRD SPECIAL ON FINE 
HARRIS TWEED SPORT JACKETS 
S,R,L & XL Reg. 235 NOW 185 


Similar reductions on pure wool 


flannel trousers and Misty Harbor 


and London Fog rainwear 


—For A Limited Time— 


20 Nassau St., Princeton 


HARRY, BALLOT 


job working at a steel factory I 
realized that it paid more than 
teaching English, so I continued 
working in the Crucible Steel Mill, 
in the personnel department. I 


924-0451 


During the summer of 1966, we 
sold our house, I quit my job, and 
Agnes and I went to Avon-by-the- 
Sea to relax and try to decide what 
we wanted to do. I was weary of 
commuting and not having much 
home-time, and we were searching 
for a business to go into together. 
At this time the Peacock Inn was 
for sale. 

Looking back, it certainly was a 
risk for us to throw ourselves into 
the position of innkeepers, but we 
see now that there is no training to 
prepare one for that position ex- 
cept by just going out and doing it. 

Operating procedures in a small 
inn are the same as those in a large 
hotel — lots of detail, long hours, 
endless regulations, periods of in- 
tense activity and times when 
nothing happens. So the same 
management skills are needed. 


“Agnes supervised the operations 


and she kept workers busy at their 
chores and ensured that no job was 
left unfinished. She insists that I 


104 Carnegie Center, Suite 105, Princeton, N.J. 08540 


609-987-1597 


Over 25 years ‘Big 8 Experience 


Kelly & Massad 


Certified Public Accountants 
Personal and Corporate Tax Planning 
Management Consulting 


about other people but about 
ourselves as well. 


é is essence of our longevity 
rested not in our likenesses to the 
standard hotel, but in our dif- 
ferences. We kept our ark afloat by 
emphasizing those differences, 
and by stressing our pluses. We 
told guests that we had no televi- 
sion, no room phones, no showers, 
only bathtubs, but we also said 
things like ‘“‘Five minutes walk to 
Palmer Square,’ ‘‘We close at 
midnight, so it’s always quiet and 
you'll sleep well,”’ or “‘It’s just like 
spending a night at Grandmother's 
house!”’ 

Before the college went coed, the 
young men used to bring their 
visiting girlfriends to stay at the 
Peacock Inn. It may sound silly 
now, but we never let the men up 
into the women’s rooms. We had a 
set of rules that would protect our 
guests and their visitors, and safe- 
ty was always our first concern. 
These young girls’ parents were so 
impressed by our standards that 
they knew their daughters were 
safe and being taken good care of. 
as well as all of our guests. 

Our Peacock Alley had quite a 
history behind it and we operated 
the bar for many years. Scott Fitz- 
gerald mentions the Alley in one of 
his novels, and in its heyday it was 
a central meeting place and 
melting pot for students and 
residents. You can just imagine 
the delightful mix of personalities 
there, from young fiery students 
reading or playing chess, to older 
men and women discussing the 
topics of the day. They all inter- 
mingled and got along famously. 


Wire: the drinking age was 
dropped to 18 we had some youth 
problems, so we turned the Alley 
into a wine and cheese bar. It was a 
new and different idea that more 
or less worked, but we found the 


- people would come early, stay late 


and not have more than one bottle 
of wine and one cheese or fruit 
tray. Although we knew we were 
interfering in the history of the 
Peacock Alley, we closed the bar. 
We tried to be caring hosts in lit- 


tle helpful ways, available for 


directions, counsel, advice on 
everything from school systems to 
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Notes, Letters & Comments 


cal Interchange 


the New York bus schedule. Often 
we played counselors, nurses, 
parents, and teacher to both guests 
and staff. One thing we learned 
and practiced religiously is that 
goodness returns goodness; if you 
are good to people then that 
goodness comes back to you. 

One evening a young seminary 
student and his wife and child stop- 
ped by the Inn. They had no money 
but they desperately needed a 
place to stay. We iook them in for 
the night and took good care of 
them, and they were very ap- 
preciative. A number of years 
later the same young man return- 
ed to our doorstep, but now he was 
a minister. He brought a few of his 
colleagues with him to meet these 
wonderful innkeepers who for one 
night took him in when he had no 
place to go and wanted nothing in 
return. Furthermore, he insisted 
or paying us back now that he was 
able. Agnes refused and explained 
that by his passing on the 
goodness, by doing something nice 
for someone else ... that would be 
our greatest repayment. 

We were selective in our guest 
list so that no one need fear 
another guest in appearance or ac- 
tion. Of course we lost room ren- 
tals when we refused those who 
seemed not to meet our standards; 
and yes, we made many mistakes. 
In general we believed in practic- 
ing preventive medicine in terms 
of guest acceptance. Because we 
were a small inn we were less able 
to absorb a notorious incident than 
say a larger hotel. Of course we 
suffered several incidents of inap- 
propriate guest behavior, but the 
overall basics of courtesy, caring, 
and calmness when things 
sometimes went awry were the 
essentials of our relationships with 
guests. 


When we handed 
over the inn to the 
new owners the 
mayor said, ‘Please 
don’t change the 
Peacock Inn.’ 


All of these supporting methods 
worked for us, and I suspect that 
they work for other service 
organizations. It’s possible that we 
were simply demonstrating the 
basic ways to create good will and 
friendship. The standard question: 
“Would you do it again?’’ The 
answer: ‘“‘Yes!’’ We received as 
much good feeling as we gave. Our 
dining guests and our overnight 
guests quite often drew us into 
their circle of pleasure and made 
us part of their excursion into 
Princeton. 

We still get cards and letters 
from Tokyo, Berlin, London, from 
an English knight, an Italian physi- 
cian, and a Greek scholar. I receiv- 
ed a poetry publication from a 
Japanese writer who stayed here 
often, and on one page, surrounded 
by Japanese poetry in Japanese 
characters was one of my poems 
from the Peacock Inn, in English. 
You can understand how deeply 
moved I was to think that my 
hospitality and poetry were being 
recorded and responded to in a 
foreign publication. 

After 18 years of owning and 
managing the Inn we decided it 
was time for a rest. Agnes and I 
miss the people and activity, but 
we always have cherished mem- 
ories of long days as innkeepers. 

The idea of a small inn is a good 
one, if it is located in a town like 
Princeton where there is a steady 
flow of people and personalities. 
The new Peacock Inn reflects the 
needs of a new Princeton. When we 
officially handed over the Inn to 
the newcomers, the mayor charg- 
ed, “Please don’t change the 
Peacock Inn.’’ No matter how it 
changes, we will always 


/ remember it in our way. 2 


The recent sale of the inn was just another $500,000 
deal. The list of memories couldn't be itemized. 


IMMEDIATE CARE GROUP 


Personal - Professional 


Medical Care for the Whole Family 


WE ARE HERE WHEN YOU NEED US. 


Weekdays 8 a.m. to 10 p.m. 
Weekends & holidays 10 a.m. to 8 p.m. 


896-4848 
Blood pressure checks - no charge. 
No appointment needed. 


IMMEDIATE CARE GROUP 


3100 PRINCETON PIKE, BUILDING TWO - LAWRENCEVILLE, NJ 


Antonio Lantin, M.D., Director 


NOW OPEN IN BURLINGTON COUNTY 
IMMEDIATE CARE BORDENTOWN, ON ROUTE 206 SOUTH 


A Professional Association 


MANUEL S. NEWMAN & COMPANY 


Certified Public Accountants 


Specializing in Corporate Accounting 
and Management Consulting Services 


3131 PRINCETON PIKE somilee 
LAWRENCEVILLE, N.J. 08648 TELEPHONE (609) 896-1199 
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CITICORP 


We have mortgage 
financing plans 
that can save you 
thousands of dollars 


Citicorp Person To Person is a nationwide leader in residential. 
mortgage financing. That's all we do. And we do it better than anyone 


The Citicorp difference can magnify into thousands of dollars of 
savings over the term of your mortgage. 

With plans that can give you the same home, but more cash in your 
| pocket each month. Or plans that build your equity faster. Or rates that 


Let a Citicorp account executive explain what we mean. Give us a Call 
today. A home is such a big investment...it makes sense to check with 
the leader who's helping America Move In! 


First mortgages are offered by Citicorp Homeowners, 
Inc. Second mortgages are offered by Citicorp Person- 
to-Person Financial Center, inc. Both corporations are 
subsidiaries of Citicorp Person-to-Person, Inc.© 1984 
Copyright Citicorp. Citicorp Person-to-Person, Citicorp 
Person-to-Person Financial Center and the siihouette 
device are registered with the U S, Patent and Traae- 


| (609) 921.9500 | 921-9500 
IN PRINCETON 


(201) 428-5234 


IN WHIPPANY 


(201) 368.2330 


IN PARAMUS 


FINANCIAL CENTER 


CITICORPS 
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The Welcome 
Alternative To — 
Business-As-Usual 
Lunches. 


For a refreshing change from the usual 
luncheon routine, relax with clients or 
associates at Forsgate. Our completely 
revamped Grille Room provides an ideal 
setting where businessmen and golfers 
alike can take a mid-day break. Our menu 
features a range of delicious sandwiches, 
made-to-order “-lb. burgers, and fresh, 
crispy salads. Service is always quick and 
friendly, so you'll get back to the office in 
no time. 


The Grille Room 


FORSGATE COUNTRY CLUB 
Forsgate Drive, Exit 8A NJ Turnpike Jamesburg, NJ. 
(201) 521-0070 


Person to Person 


ys, 
coe 


North Harrison Street, Princeton, 609-921-6234 


W hile other art galleries 


come and go as fast as the latest 
twist of pop culture, the Princeton 
Gallery of Fine Art on Chambers 
Street seems to keep scoring 
critical and financial successes. In 
recent months the gallery, now in 
its 16th year, presented the works 
of Frank Stella and Louise 
Nevelson. 

This month it-has taken a com- 
pletely opposite tack. ‘“‘We usually 
try to bring nationally and interna- 
tionally acclaimed art to the atten- 
tion of Princeton,’ says Gary 
Snyder, coordinator of the 
Chambers Street gallery. ‘‘The 
purpose of this show is to bring 
Princeton area art to the attention 
of the world. We want to make peo- 
ple aware of the new and exciting 
art going on in this area, at this 
time.”’ 

The show, ‘‘New Talent, New 
Jersey,’ is one more deft stroke 
from Snyder, who at the age of 29 is 
another of the Princeton-area whiz 
kids with major business respon- 
sibilities [see story, page 20, for 
others in this under-30 league]. As 
co-director of the gallery with his 
mother, Arline, Snyder has 
managed to establish a toehold in 
the highly competitive world of 
corporate art, guiding companies 
in their purchases and assisting 
them in mounting exhibits and 
locating large outdoor sculptures 
for corporate landscapes. 

“With all the business growth in 
this area, it is easy to feel 
separated and isolated from the 
rest of the world,’ says Snyder. 
“Art is an important aspect of the 
world and we feel it should mesh 
with the business world. We hope 
to create a stimulating working en- 


Princeton Gallery’s Gary Snyder: Hannah Fink’s collage, “New Jersey in 
Autumn,” provides the backdrop for this portrait of the artist as a businessman. 


vironment by providing companies 
with art that reflects their personal 
philosophies. 

‘“‘Art,’’ Snyder concedes, “‘is a 
funny business. You can’t rely on 
the sales of a show alone. There 
really is a business to art and I feel 
art can and must come successful- 
ly into every business setting.”’ 


ne mother opened the 
Princeton Gallery 16 years ago 
with her: husband, also an artist. 
‘‘My father’s love of art got the 
whole family involved,’ says 
Gary. At Kenyon College Snyder 
majored in philosophy. “‘It’s 
helped me in art because the think- 
ing is similar: You go beyond the 
object and abstract it.” 

Snyder took a job in the business 
world after college, got bored, quit, 
and took classes in art and 
business at UCLA. At the same 
time action at the gallery was pick- 
ing up and his parents’ marriage 
was breaking up. Gary returned 
and began working with his 
mother. 

‘““‘My father left the gallery 
because he wanted to get back to 
his own art,’’ says Snyder. “‘Soina 
sense he separated from the art 
business as well as from my 
mother. 

“T’ve been co-director with my 
mother now for five years. We 
really have a missionary zeal for 
bringing fine art into this area. We 
may not be a museum but we play 
a cultural role by inviting the 
public in to experience the art.”’ 

The Princeton Gallery does not 
let the missionary zeal obscure the 
realities of running a_ business 
operation. And Snyder was recent- 

Continued on following page 
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Finances are ‘emotionally hazardous;’ 
Being an artist is this painter’s concern. 


Continued from preceding page 


ly married — to a financial ser- 
vices and commodities analyst. 
“This has turned out to be a good 
balance,’’ he says, ‘‘another blen- 
ding of the art and business 
world.” 


ri. does the new talent 
balance its creative requirements 
with the harsh realities of the real 
world? Reporter Carol Lewan- 
dowski made the rounds at opening 
reception for the group opening 
and asked the question. 


Patrick Strzelec’s exhibit at the 
Princeton Gallery consists of 
drawings that have been pre- 
liminary images for his real ar- 
tistic pursuit: sculpture. For the 
past seven years he has taught at 
the Johnson Atelier. 

“It’s wonderful because it gives 
me a chance for exchanges with 
other artists, and there are many 
benefits,’’ he says. ‘“You just have 
to know them and be willing to 
work. If you have the wrong at- 
titude it can become a glorified 
factory.”’ 


Entrepreneurs Sought 


Lawsuits and rhetoric not- 
withstarding, Princeton Bor- 
ough is not against all new 
business activity. In fact the 
Borough Council, hoping to 
give some credit to those 
whose work has led to the 
commercial vitality of the 
town, is soliciting nominations 
for its ‘‘Entrepreneurship 
Award.”’ 

The criteria for the award 
include public service, in- 
novative sales or merchandis- 
ing programs, introduction of 
new products or services, use 
of new technology, or a new 
business start-up. 

Send your cards and letters 
to Ellen Hodges at the 
Princeton Area Chamber of 
Commerce, 32 Nassau Street. 
August 5 is the deadline. The 
award will be presented 
September 17. 


Originally from Illinois, Strzelec 
now lives in Hopewell and uses the 
old chocolate factory there as a 
studio. “‘My main dedication,”’ he 
says, ‘‘is to my art.” 

Bernard Hagedorn, whose 
sculptures combine worldly im- 
ages and environmental concerns, 
also supports himself by working 
at the Johnson Atelier. His wife, a 
printmaker, hasn’t found a job 
related to her art, but she has 
received a state grant to continue 
her work. : 

“You can’t build a life around 
selling your work,”’ says Hag- 
edorn, ’’because that isn’t impor- 
tant. What is important is the crea- 
tion.”” How does he define his 
creative direction? ‘““The messages 
are very simple and the works 
themselves are a little silly. I don’t 
think art has to be totally serious. 
A little silliness can help get the 
point across.”’ 


As a new mother, Hannah Fink’s 
baby could possibly just keep her 
from pursuing her old works, 
primarily collages. But she has 
hopes of soon spending more time 
in her studio in Rocky Hill. 

“My husband is a professor at 
Rutgers and his schedule is fairly 
flexible,’ she says. ‘‘As an artist 
you really need-to do something 
else to support yourself. For New 
Jersey artists it is incredibly dif- 
ficult to sell anything, unless you 
have made it in New York. People 
who are serious about buying 
usually go to New York because of 
its reputation. New Jersey artists 

_ have a heck of a time fighting that. 


aD ae 


You definitely cannot survive on 


* sales.”’ 


Barbara Klein lives with her hus- 
band and 13-year-old son in 
Lawrenceville and paints in a 
studio in Titusville. Her other job is 
coordinator of the Trenton State 
College Gallery, where she works 
three days a week. And next month 
she will also be teaching courses in 
the art department there. 

‘Most of us have schizophrenic 
existences,”” she says. ‘‘At Pratt 
{where she earned her M.F.A.], 
the instructors told us we would 
have to go out and get jobs, like 
waiting tables, and I thought, 
goodness, are we lemmings, just 
jumping into this profession? 

‘‘Sometimes I feel like my life is 
one of those Chinese plate juggling 
acts, where if you give too much 
time to one plate it all falls apart.”’ 


An expressionist painter, Donald 
Localio says his view of life has 
taken a turn since his marriage 
and birth of his son. ‘‘Before I got 
married everything seemed so 
simple: I just had to look out for 
myself. Once I got married I found 
a whole new unselfish life, and my 
baby has made me see a whole new 
beauty. That really excites me.”’ 

Localio has taught at the 
Princeton Art Association. He now 
instructs his own private class. His 
wife, Catherine Forsberg, is a 
figurative and portrait artist. He 
says they are both ‘‘just simple 
country people’ (they live in 
Hopewell) and he, at least, does 
not intend to change. ‘‘I do what I 
want to do artistically and I don’t 
plan to change my style or my art 
for the sake of being popular.” 


Larry Deitch may be one of the 


DéLann Gallery Services include: 


e Consultation for investment buying. 
e Buying power for unusual and unique artwork. 
e Custom and museum quality framing. 


e Large and small scale decorating services for 
residential and commercial. 


Corporate art and sculpture a specialty 


609-799-6706 
Open Daily, Monday-Saturday 


lucky ones. His resume lists a half 
dozen artistic pursuits in various 
parts of the world since his college 
days in the late ’60s. He moved to 
Princeton four years ago, studied 
at the Johnson Atelier, and then 
worked in the foundary there. He 
now paints fulltime, commuting to 
a studio in Brooklyn. He finds the 
separation helpful. 

‘When things get crazy in 
Brooklyn I can come to Princeton 
and see the trees and quaint 
streets. When things get boring in 
Princeton I can go to Brooklyn. It 
really is convenient.”’ 


Ask Joan Stephenson how she 
supports herself and she refuses to 
answer the question, though her 
non-answer is aS good as any 
answer: 

“I feel it is emotionally hazar- 


ous to talk about how I support 


myself and daughter. That is not 
my primary concern. My primary 
concern is being an artist, and that 
is my fulltime occupation. 

“Being an artist, it is tough 
enough having to do it. And I feel it 
is extraordinarily hazardous living 
in a society that does not support 
good artists. It supports mediocre 
artists at times.”’ 

A native of London, Stephenson 
is exhibiting her graphically 
modelled oils with a few reserva- 
tions, as well. ‘The only problem 
with a gallery showing is that 
it disrupts my work and my con- 
centration. My mentors were Zen 
and they did not believe in giving 
exposure to art. Actually it is quite 
good for the ego. It’s good to have 
some exposure. But it can be in- 
credibly disruptive if you do it all 
the time.”’ * 


“The DéLann Q@ 
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Princeton Meadows Shopping Center ¢ Plainsboro ¢ 08536 


33 Palmer Square 
Princeton, N.J. 
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Natural Ice Creams. 


All Natural lce Creams and Sorbets 
Glace Tofu Frozen Dessert 


BELGIAN WAFFLES 
Homemade Waffle Cones 


No Waiting in Line! 


lce Cream Cakes for All Occasions 


609-683-5356 


Mon.-Thurs., 11:30 a.m.- 10 p.m. 
Fri. and Sat., 11:30 a.m.-11 p.m. 
(Under new management) 


no time to. 
cool off! 


Easy Graphics is just 
sizzling with creativity. 
kecord-breaking 
temperatures? Well, the 
heat’s never gotten to 
us yet. We're breaking 
Our Own records in 
quality, turn-around 
time, and underone-roof 
convenience. And we 
wont put your project 
IN the red. Szzzz! Isn't it 
time to come out of the 
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EDITIONS 


FINE ART 


to enhance your office environment 


® original prints ¢ oil paintings 


e artists’ resources ¢ consultations 


references and portfolio available 


N.J.'s largest supply of original art for businesses 


call the corporate art specialists at 609-394-0814 


CREATIVE PERSONALIZED PURCHASING SERVICE 


Fine Gold Jewelry  Quaiity Pearls 
e Handmade Silver Jewelry ¢ 
at surprisingly low prices 


32 Main Street — Kingston, New Jersey 
609-924-4040 


Ballooning’ 


By Carol Lewandowski 


H.. air balloons. We've all 


seen them. We’ve been awed by 
their majestic size and tickled by 


_ their brilliant colors. Their slow 


gliding motion arrests us and their 
loud gushes of flame surprise us. 
We’ve chased them in our cars, 
often going out of our way down 
some back road just to get a 
glimpse as they hover over the 
trees and land in open fields. 

Thanks to many open fields and 
rolling hills, the landscape of cen- 
tral New Jersey is especially con- 
ducive to ballooning. Around these 
parts, on a tranquil summer day, 
you might see some solitary 
balloon climbing from someone’s 
backyard — we know one couple 
who left their wedding reception 
just that way. 

Or you might be driving over the 
crest of some hill and suddenly see 
dozens of balloons hovering along 
the horizon. No doubt you are then 
witnessing one of the many balloon 
festivals that take place. This 
August 2, 3, and 4 is the 


Bloomsbury Balloon Race which 
begins at a truck stop on Interstate 
78 near the tiny town of 
Bloomsbury in Hunterdon County. 
In its eighth year, the event is ex- 
pected to feature 50 to 75 balloons. 


FREE Special Report 
Explains How To Invest | 
In Penny Stocks 


This informative new special report covers aspects of investing in 
penny stocks from A-2Z. Designed for investors who want to know 


more about making money with 


anerwesnes 


penny stocks. You get Ciear, 
step-by-step guidelines on: 


OD What penny stocks are—and 
why they're attractive invest- 
ments 


O How to spot stocks with the 
greatest potential. 


OD How to buy penny stocks 


© Candid Advice about risks 
vs. rewards 


D How to find the right broker, 


O Howto spot potential winners 
and avoid losses. 


PEN 


© Plus much, much more! 


How to Invest 
in Penny Stocks |) 
WITHOUT 
LOSING YOUR 


NO OBUGATION—COMPLETE AND MAILTHE COUPON BELOW TODAY. 
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Your Business 


s Big Lure 


: Free Flight, High Adventure, 
Big Crowds, and Maximum Exposure 


On Saturday, August 17, the 
March of Dimes is sponsoring a 
race in Cherry Hill. The next day 
the Yellow Brick Toad restaurant 
in Lambertville begins its Toad 
Week celebration. The restaurant 
hopes to have ballooning activities 
all week long. The next Saturday, 
August 24, a festival is scheduled in 
Newton, Pa. 

Activities at these events usually 
include a hare and hound race, 
where the lead balloon plays the 
hare and the other balloons follow 
in a chase. The balloon to follow 
most closely and land closest to 
that hare wins. They have landing 
competitions where they place a 
marker in an open field and once 
again, the balloon that lands 
closest wins. 


Wit would it be like to ac- 


tually fly ina hot air balloon. The 
easiest way to answer that ques- 
tion is just to go up in a balloon and 
find out for yourself. And if you 
plan to go ballooning, here are 
some tips: 

Pilots cannot fly their balloons in 
10 mile per hour winds or more. 
This is why flights are scheduled 
for early morning (6 a.m.) or early 
evening (6 p.m.) since the air is 


calmer at these times. Of course, 
other weather conditions, such as 
thunderstorms, also can interfere 
with scheduled flights. Also, once 
you do get up, don’t expect to land 
where you took off. Pilots have no 
horizontal control, only vertical 
control over the balloon’s path. 
You go with the wind, literally. As 
one balloonist rhapsodizes, ‘‘It is a 
form of flight where the destina- 
tion is irrelevant and the journey is 
everything.’’ Wherever you end up 
the chase crew will come and 
return you to the starting place. 

Heat is a major factor in the 
amount of weight that can be car- 
ried by the balloon. The hotter the 
day the less weight the balloon can 
hold because of the strain on the 
balloon lip (stem between basket 
and balloon.) For example, the 
maximum for some balloons at 90 
degrees is 750 pounds; at 70 
degrees it’s 900 pounds. If you are 
flying in a large basket with six or 
seven people, the heat may force 
someone to stay on the ground. 

You should dress comfortably 
(especially the shoes, in case you 
have to walk through a wet field 
upon landing) and consider bring- 
ing bug spray. Dramamine 
shouldn’t be necessary: You aren’t 
swayed by the wind, you go with it, 
so you don’t feel the motion at all. 
As one pilot comforts, it’s just like 
going up in an elevator.”’ 

Unless you happen to own your 
own balloon (and doing so isn’t im- 
possible — see box, page 10), you 
will want to check out one of the 
following balloon companies to ar- 
range your first journey — just 
mark your ticket ‘Destination: Ir- 
relevant.” 


Hot Air Balloon Services 
(609-737-0323). Kirk Kreutzberg of 
Pennington has been involved in 
ballooning since 1978. This is his 
fourth season in the business. He 
recently decided to lower his rates 
and now claims to have the best 
prices around. Hot Air Balloon Ser- 
vices offers 45 to 55-minute rides 
for $75 per person on a weekday, 
$79 on a weekend. It also offers 


private (2 people plus pilot) cham- 
pagne flights which last from 75 to 
90 minutes for $119 per person. 

Flights leave from Newton, Pa., 
from the back of Goodnoe’s Family 
Restaurant. 


Air Pirate Balloon Academy 
(201-439-3531). This company 
boasts an in-flight champagne ser- 
vice (although they emphasize that 
the pilot abstains). They also offer 
a deluxe champagne voyage for 
two at $250 and you can invite your 
other friends to join in the chase 
and share another bottle of cham- 
pagne upon landing. Jack Grinton, 
the owner, claims that his flights 
through Somerset and Hunterdon 
counties are aerial nature tours of 
the countryside because they fly 
low enough to follow the deer and 
observe the birds, and even pick 
leaves off the trees. Balloons 
depart from the Lamington Road 
area in Bedminster. 


Harrison Aire (609-466-3385). 
This company flies balloons 12 
months a year, 7 days a week, 
weather permitting, of course. The 
cost is $100 per person for an hour’s 
flight. The take-off point is the 
Yellow Brick Toad in Lambert- 
ville. Hunterdon County is a sight 
to behold by balloon but these 
flights often drift over to Bucks 
County, as well. 


Flying Colors Inc. (609-737-2888) . 
Al Didario has been a balloon pilot 
for many years but this is his first 
year in business running a balloon 
company. His balloons give rides, 
appear at picnics, promote grand 
openings and sales and can be used 


for pilot training. Their office is 


located in Harbourton but they fly 
out of the Flemington area and 
Bucks County. Didario flew his 
balloon in the 4th of July race at 
the Philadelphia Art Museum. 


Don’t expect to land 
where you take off. 
You go with the 
wind, literally. As 
one balloonist rhap- 
sodizes, ‘It is a form 
of flight where the 
destination is irrele- 
vant, and the journey 
is everything.’ Dress 
comfortably, in case 
you end up in a wet 
field. 


Skyrides (201-996-2195). Skyrides 
is organizing the big balloon race 
in Bloomsbury so you can bet this 
crew is busy. However they are 
still scheduling rides at 6 a.m. and 
6 p.m. daily. Half an hour in the air 
costs $99. They offer a champagne 
flight for an hour and a half costing 
$275. In addition to their flight 
balloons they also own the promo- 
tional balloons for 7-Up, Elec- 
trolux, and others. If you are in- 
terested in purchasing your own 
balloon, Skyrides is a distributor 
for Raven Hot Air Balloons, pro- 
bably the largest manufacturer in 
the United States, 


Hot Air Affair (609-452-9169). By 
appointment only, this company 
offers regular and champagne 
flights, the latter costing $225 on 
weekdays, $245 on weekends and 
holidays. Group rates are 
available for regular flights, at $75 
per individual on weekdays, $85 on 
weekends and holidays. Larry 
Boyer, the owner, insists that safe- 
ty is his first concern, and you can 
believe it since he is the state in- 
vestigator for balloon accidents. 
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Inside the Belly: While other photographers 
shot from the outside, Craig Terry took an 


inside view of this Malcolm Forbes balloon. 


For Grabby Promotions, 
Hot Air Serves a Purpose 


W::: a spectacle! A huge, 
hot air, gravity-defying balloon 
floats dramatically across the sky, 
its wicker basket skimming the 
tree-tops. The mode of transport 


has changed little since more than. 


200 years ago when Frenchman 
Joseph Montgolfier sent the first 
airborne passengers aloft: a 
sheep, a duck, and a rooster. 

The wicker basket, the cham- 
pagne at the end of the flight, and 
the hot air are all pretty much the 
same. What has changed, and what 
has fueled the balloon industry as 
much as all that propane, is the 
recognition of the balloon as an 
advertising medium. 

Three-sheet billboards can plant 
your message on the side of a busy 
highway, but a hot air balloon 
turns your promotion into a spec- 
tacle. At the New Jersey Festival 
of Ballooning in Solberg last 
month, crowds of more than 60,000 
paid to watch the balloon ballet — 
and to gaze at the commercial 
messages and corporate logos that 
adorned probably half of the 70 
balloons that floated through the 
summer air. For more down to 
earth hype, the festival offered 
more than 40 booths and tents man- 
ned by commercial sponsors. 

Larry Boyer, president and 


owner of Hot Air Affairs in. 


Princeton, is one of the aeronauts 
turned advertising men. Boyer’s 
firm flies balloons for Hertz, 
among other firms, and last year 
scored a major coup when it flew 
the Hertz balloon out of O.J. Simp- 
son’s Hollywood house at a 
celebrity-studded party during the 
1984 Olympics. 

_ Then, at the Super Bowl, Boyer 
“pulled some strings, made some 
contacts, and got the Hertz balloon 
up.”” He says it was the only 


balloon to actually fly (as opposed 


to just sit there tethered) at the 
Super Bowl. Closer to home, Boyer 
launched a balloon at the grand 
opening of the Princeton Hyatt, 
which was said to be a very suc- 
cessful promotion. 


H.. can the primitive 


balloon command so much respect 
as an ad medium? When a poten- 
tial client asks the question, Boyer 
has a simple way of providing the 
answer. ‘‘We tell them about our 
program, and then take them up 
for a ride in one of our balloons,”’ 
he says. ‘‘We’ll fly over the Jersey 
turnpike area and create a majer 
traffic jam, or fly over Route 130 
and halt traffic. Then we say, ‘See 
all those people down there.. See 
these people running towards the 
balloon. They could be reading 
your corporate message right now 
if we were up in your corporate 
balloon.’ That usually sells them. 

‘A hot air balloon is a very im- 
pressive sight, a six-story floating 
billboard.” 

Boyer, 35, can remember the day 
he was first mesmerized by a 
balloon — his wedding day back in 
1977. ‘‘It was very early in the mor- 
ning, and I was getting dressed 
when all of a sudden I heard this 
loud noise outside. When I looked 
out I saw a balloon going over my 
house. It was very low, it was just 
floating by, and it really impressed 
me. I’m a pretty good pho- 
tographer so I began to go out and 
shoot pictures. 

“I became very curious about 
balloons and their flights, it really 
became a fascination. One day I 
was in a Station getting my car 
repaired when a chase crew pulled 
up and asked for directions. I 
wound up going with them. I 


Continued on following page 
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We'll design “i 
a policy to fit. 


At Andrews & Associates, we recognize that there is no one-size-fits-all 
policy for business insurance. The nature and size of your business, the 
number of employees, and many other factors determine your insurance 
needs. You don’t want to pay for coverage you don’t need, but you also 
don’t want your policy to skimp where you need coverage most. 
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At Andrews & Associates, we specialize in tailoring insurance to your 
business. We work hard to understand your insurance needs, and we have 

the experience and expertise to present the options available from all major 
insurers, and the smaller ones too. We'll work with you to design a package 
that covers you completely, without waste, at a reasonable cost. 


If you're in the market for business insurance, or would like an objective 
appraisal of your present coverage, please call Andrews & Associates 
today... for insurance that fits your business. 


ndrews & 


2425 Pennington Road, Pennington, NJ 08534 609-737-9404 
A Division of Donald F. Smith & Associates ; 
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Full Service 
“ Quality 
Typesetting 


Fast Turn-Around ¢ Design Services 


Take The Short-Cut! 


Customized Telecommunications 
can save you 25-50% on typesetting. 
We will develop your program file free of charge. 


Call today for more information & our type brochure. 


RENE Logos Type/Design 


_ 
TL | | | | ) 759 State Road e Princeton, NJ 
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609 921-6436 


PAM & GARY MOUNT \ 
MA, PRINCETON, NJ 08540 (609) 924-2310 


FREESTONE PEACHES | 
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— Free for all!— {4 
Canning and Freezing | . [3 
Class, Friday, Aug. 16 4 

10:30 a.m. atthe { 
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PRINCETON 


CARTER RD. 
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Full line of Fruits and Vegetables. . . 
Sweet Corne TomatoeseSummer Apples e Cider 


Pick Your Own Peaches/Apples/Flowers 
New Summer Hours: Mon.-Fri. 9-7; Sat. and Sun. 9-6 


Continued from preceding page 


started working with them on a 
continual basis, setting balloons 
off, chasing, then retrieving them. 
One day I was helping them get 
started and the pilot said to me, 
‘Hey...I have room for one more, 
Larry, jump in!’ And I did.” 

Boyer has been ballooning ever 
since. He became a pilot and in- 
structor, and is currently the state 
accident investigator for the 
Balloon Federation of America. 
(He has never had a fatal accident 
to investigate; the last one of any 
magnitude was a year and a half 
ago.) The commercial business 
began as a part-time venture. ‘“‘My 
wife had another job and I was pro- 
duction manager for an electrical 
firm in Princeton. After a while, 
ballooning took over.’’ That was 
three years ago. 

Today Boyer employs several 
pilots, including five trained in 
sales, on a freelance, contract 
basis. He hopes the business will 
gross about $100,000 this year. Last 
year he opened two more cor- 
porate accounts, which he prefers 
not to identify because many 
customers like the public to think 
that the balloon is their own. 

“Our company has a lot of 
possibilities for a business if it’s in- 
terested, and a lot of companies 
are coming to see the potential of 
balloons for advertising and pro- 
moting their business.’’ Some, 
however, get bogged down in con- 
cerns about maintenance and 
operation. 

As Boyer explains, ‘“‘When a 
company comes to us and is in- 
terested in purchasing a balloon, 
there are three major concerns for 
them. Number one, what is the cost 


involved, number two how 
dangerous is a balloon and what 
about insurance policies to cover 
these possible dangers, and 
number three, what do we do with 
the balloon once we have it?” 

From a corporate point of view, 
the cost at first could seem negligi- 
ble. Boyer is a distributor for 
Balloonworks, one of the large 
balloon manufacturers in the 
United States. He says that a hot 
air balloon can run from $10,000 for 
the most basic to $30,000 and up 
depending on the decoration and 
ornamentation. 


P utting the balloon into use is 
another matter. ‘‘Each month I 
send a letter to our clients, which 
lists the different ballooning and 
promotional events going on 
across the country. They check off 
the events they would like to par- 
ticipate in and the rest is up to us. 
We get the balloon anda pilot to the 
event. Lately we have been ground 
shipping the balloons in metal con- 
tainers so they won’t be damaged. 
I can’t think of anything worse 
than the Hertz executives standing 
around, waiting for their balloon to 
go up in and as we unpack it we 
find it’s been run over by a fork 
lift! 

“If the event is further away, say 
out on the West coast, we contact 
one of our subcontracted pilots out 
there who has a basket and similar 
gear, and we just send out the 
envelope, (or the actual balloon 
part.) We have a network of pilots 
nationally so that we can call on 
them to fly for us. They are all ex- 
perienced and reliable and we 
haven’t had any problems to date. 


— mn 


ee 


eee 


NO CHARGE IS 


NOTICE. 


‘‘FREE’’ $895 BINDING MACHINE 


GENERAL BINDING CORPORATION IS GIVING AWAY A 
T-150 THERM -A- BIND MACHINE (LIST PRICE $895), TO 
ANYONE WHO PURCHASES ONLY 
COVERS FOR THAT BINDING SYSTEM. INCLUDED AT 
A FULL-YEAR EQUIPMENT 
MAINTENANCE WARRANTY. COVERS START AS LOW 
AS 44 CENTS EACH. CALL NOW FOR A DEMONSTRA- 
TION AT YOUR BUSINESS LOCATION. THIS IS A LIMITED 
TIME OFFER AND MAY BE WITHDRAWN WITHOUT 


BUD SOMERS, 201-434-1100 or 609-883-0845 
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£ ° RECENTLY WIDOWED? 
me ¢ RECENTLY DIVORCED? 
2 5 ° RECENTLY RETIRED? 


HALBERSTADT FINANCIAi CONSULTANTS, INC. 


Or — for whatever reason — handling your own finances for the first time in your life? 


We've helped many others in your shoes — and we can help you, too!!! 
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Admitted to The Registry of Financial Planning Practitioners 


WE INVITE YOU TO CALL FOR A FREE INITIAL CONSULTATION a 
Jack Halberstadt, ChFC, CLU, President = 

Registered Investment Adviser 2. 
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“When a company buys a bal- 
loon and we run full service, we 
charge them anywhere from $400 
to $500 a day, up to $1200 depending 
on the event and duration in the 
air. But that is full service, as men- 
tioned: pilot, fuel, insurance, van 
and other transportation.” 

In addition to customized 
balloons, Hot Air Affairs, Inc. has 
“generic” balloons which can be 
outfitted with 15 by 30 foot 
customized banners. These are 
good for one shot promotional 
deals. The cost of the banners ob- 
viously depends on the material 


Own Your Own 


Buying a hot air balloon for 
sport and personal adventure 
is not such an impractical 
idea. You can fold it up and 
store it in your garage. It can 
be transported by van. There 
are few moving parts so you 
don’t need a mechanic. Bal- 
looning is also the safest avia- 
tion sport. 

Prices depend on the size 
and decoration you have in 
mind: $10,000 to $40,000 is the 
running estimate. But Raven 
offers a special for as low as 
$9,995 that includes a basket 
(for two to three people), a 
burner, and a standard 
generic balloon. A new balloon 
will last three to four years — 
not much worse as an invest-. 
ment than a Car. 

Second hand balloons can be 
purchased for as little as 
$7,000. Because of the strict 
safety regulations and inspec- 
tions a second hand balloon is 
not as risky as it sounds. You 
can still get 300 flight hours 
out of it, so it might be a good 
vehicle to start with. 

Fuel is relatively inexpen- 
sive. Propane gas, which 
heats the air inside the 
balloon, costs $1.25-$1.45 per 
gallon, but bulk rates are 
available (76 cents a gallon). 
A 30-gallon tank costing about 
$20 to fill might last two to 
three flights. Insurance on a 
personal balloon is $800 a year 
— again, not much different 
from a second car. And what a 
way to take a country ride. 


and style. Tie-back paper banners 
run from $130 and up, other 
materials can cost as much as $500 
to $700. To ‘“‘rent’’ a balloon for half 
a day, up in the air for approx- 
imately 4 hours, Hot Air Affairs 
charges $800. This is the price for 
full service, with a balloon, crew, 
fuel, and transportation vehicles 
and costs. For a full day promo- 
tion, or 8 hours in the air, the full- 
service charge is $1,200. 

“Many people are turned off by 
these prices at first,’ concedes 
Boyer, ‘“‘but when they see all that 
it includes, the effects it will 
create, and the results they will 
get, then they see it is a good deal. 
Most companies try this banner 
approach out to see how it goes 
over, and it is usually successful. 
We also offer a leasing program, 
where we take a down payment 
towards the eventual purchase of a 
balloon, and the company makes 
monthly payments. This is rare. 
We find that most companies want 
to pay for it, then utilize our buy- 
back deal. We handle insurance 
and complete maintenance, and 
often a larger company can add 
the balloon to their advertis ing 
fleet of cars, vans, planes, and 
other promotional vehicles.” 

The corporate and commercial 
business has made passenger 
flights just a sideline for Boyer’s 
company. Not that he is any less 
entranced by the time-honored 
traditions of the aeronaut. Rather 
he’s just mindful that today you 
need more than hot air to keep a 
business afloat. “The corporate ac- 
counts pay off better because there 
is more maintenance,” Says 


Boyer, ‘‘and less ch 
involved." asing 
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But Weather Can Keep You Down 


» 9 a 
Ballooning’s Bottom Line Looks Up 
Gtr -s 

Ps. the ground, this hot air 
balloon business might look pretty 
lucrative. Kirk Kreutzberg, 28, of 
Pennington, had three years of col- 
lege (in communications and 
advertising) under his belt when 
he felt the upward lift of ballooning 
and left school. He worked on 
chase crews, then as a pilot, and 
four years ago went into business 
for himself. 

Basically, he says, ‘‘I saw the 
business opportunities in balloon- 
ing and I took it.” 

The lure is that you can take a 
vehicle not much more expensive 
than a passenger car to own and 
operate, and then hoist people 
around for an hour or so at a cost of 
$75 to $100 apiece or more, depen- 
ding on whether or not you throw in 
a bottle of champagne. But that 
doesn’t consider the vagaries of 
the New Jersey weather. 

‘This time of year is usually our 
best time,’’ says Kreutzberg. 
Working with a Philadelphia group 
travel company, Kreutzberg has 
on some days gotten as many as 26 
people aloft. That is not all days. 
‘Right now we’re having some dif- 
ficulties because the weather for 
the past three weeks has been 
disgusting. Between the strong 
surface winds and these crazy 
thunderstorms we’ve hardly been 
able to put a balloon in the air.”’ 

The result: more passengers 
than they can handle. ‘‘We operate 
the largest balloon passenger 
business between New York and 
Philadelphia,” says Kreutzberg of 
his company, Hot Air Balloon Ser- 
vices. ‘“‘Right now we’re booked 
solid and we’ve been planning 
flights for 7 days a week.’’ Balloon- 
ing is a weather sensitive activity. 

Continued on following page 


Captain Kirk: The sky’s the beginning for aeronaut 
Kreutzberg, who has dreams of wintering in Australia. 


30-YEAR FIXED RATE 


10 3/4 %* 


‘SMART SHOPPER’ MORTGAGE 


FINANCIAL SERVICES CORPORATION 


609-683-4380 


*10 3/4 % First Year Interest Rate 
*11 3/4 % Interest Rate Thereafter 


12.16 % Approximate APR 
Rates in Effect July 22, 1985 


PLANT PROBLEMS? 


If you’re wondering why | . 
the indoor plants in your : = 
office look terrible, nine = ; 
times out of ten it’s 
because they aren't getting 
proper Care. 


Are your plants watered 
correctly? Fertilized on a 
regular basis? Free of 

insects and bugs? Kept 
clean and healthy? If not, 


you've got plant problems. bak Wy 
hy Ah i hin 

Properly maintained, / a Pay RS 

indoor plants give a \ y YSIS 


positive impression of you 
and your company. With 
improper maintenance, 
your plants will look dull 
and sickly — what 
impression do your plants 
give of you then? 


There is help. Creative 
Greenery is the interior 
plantscape service that 


Box 801, Plumsteadville, PA 18949-0801 
215-766-0500 


650 Whitehead Road, Lawrenceville, N.J. 08648 

@ Personalized Telephone Answering @ Mass Mailings 
Word and List Processing ® Business Cards 
Secretarial Services and Typing 
Transcription from Cassettes 
Repetitive Letters 


@® Resumes 
@ Notary Public 


(609) 695-0662 
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DES INC. 
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provides you with a 
complete, comprehensive 
maintenance program for 

your indoor 

plants, designed not only — 
to protect your investment §f 
in foliage but to enhance 
your image in your clients’ 
and customers’ eyes as 
well. Our skill, experience 
and integrity is your 
guarantee that the plants 
we install for you will 
remain healthy and have 
an attractive appearance or _ 
they will be replaced free | 
of charge. — 


You can find cheaper and ~ 
bigger interior plantscape — 
services, but none better. 
Write or call today fora 
free, full color brochure — 
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For Kreutzberg, the cost of sen- 
ding up a three to four person 
balloon one time can run up to $200, 
and that includes pilot ($10-$15), 
fuel ($40), chase crew personnel 


r= 2222228204 


Market Value Analysis Affidavit 


Upon presentation of this affidavit to Gloria Nilson Realtors, a professional 
market value analysis will be prepared at your convenience with no cost or 
obligation. This evaluation will assist you in determining the present 
market value for your real estate, estate planning, insurance updating or 


resale evaluation. 
Name 


Gloria Nilson Reactors 


($55), gas money for chase crew 
($20), plus insurance and continual 
maintenance costs. The largest 
balloon he operates is 60 feet in 
diameter and holds six people. 
“The ballooning field is getting 


Address: 


City: State: 


EQUAL HOUSING OPPORTUNITY if your property is Currently listed with a real estate broker, please 
==) disregard this offer. It is not our intention to solicit the offerings of othar real estate brokers. 23 
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“ANY SIZE HOUSE & GA 
230 Nassau St., Princeton 


Zip Code: Phone: 


Nilson. 
REALTORS 


RDEN UNDER THE SUN” 
921-2600 


bigger and bigger,’’ Kreutzberg 
says, ‘‘but not many companies fly 
every day as we do, or try to do. 
You have to figure that only one 
out of two days has weather that 
permits flight. People think we 
charge a lot for balloon rides and 
promos, but when you look at all 
that’s involved, it’s a 50-50 deal.’’ 

Still, he’s not losing money. This 
year he hopes to clear (before in- 
surance and taxes) about $50,000 — 
$25,000 from commercial con- 
tracts, $15,000 from passenger 
rides, and $10,000 from promo- 
tions. 


|, thes has expansion in 
mind. His crews currently fly from 
Newton, Pa., but he is beginning to 
promote the business in Peddler’s 
Village in Lahaska, as well. 

“That’s such a quaint little 
village, with the stores and cozy 
restaurants. Our balloons add to 
the charm,” he points out. ‘‘We’re 
trying to arrange dinner balloon 
deals with the restaurants, and 
we’ve been taking off from in back 
of Jenny’s. The crowds love it! 
We’re planning a big balloon race 
at Peddler’s Village for October, 
and we hope to draw 40-50 balloons. 
Corporate balloons and sponsors 
will pay an entry fee of $400 or so 
which will go to a local charity. 
We’re still working on the details 
but overall the idea has taken off.’’ 

The big business of ballooning 
lies in the corporate accounts. ‘‘We 
operated the Westinghouse Flight- 
bulb, a huge, lightbulb-shaped 
balloon and we were able to light it 
up — 3,500 watts of light,’’ says 
Kreutzberg. ‘‘You can imagine the 
effect that had. 

Commercial ballooning, he 
notes, is also less stringent in its 
regulations than passenger 
ballooning. In order to fly a 
passenger balloon the wind cannot 
exceed 10 miles per hour. For a 
promotion flight the limit is 15 
miles per hour. This is due to the 
safety precautions involved in 
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Tax Law 
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13 W. Front Street 
Trenton 
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| PELLETTIERI, RABSTEIN & ALTMAN 


Counsellors at Law 


Serving the People of New Jersey é 
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Personal Injury Litigation ‘ 
Medical Malpractice 
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199 Nassau Street 
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passenger flights, since there is a 
greater liability. 

Pilot training is another source 
of income. Many individuals need 
training to purchase and fly their 
own balloons, while others just 
hope to become commercial pilots. 
Kreutzberg finds that the best 
situation for training pilots are 
balloon races, because they don’t 
have passenger pressure. 

Hot Air Balloon Services, Inc. 
flies Eagle Balloons. ‘“‘They are 
made over in Europe, and they’re 
using a new revolutionary fabric 
which is more durable. I feel bad 
not buying an American product, 
but these are by far the best 
balloons being manufactured to- 


day,”’ says Kreutzberg. ‘“They are 
also up to $6,000 cheaper than the 

American customized balloons.’’ 
In spite of the weather and 
seasonal aspects, Kreutzberg finds 
his spirits lifted more often than 
not. “This is an excellent business. 
It’s unique but profitable. We 
operate from April until December 
(we find that a balloon ride is a fun 
Christmas gift for people). And 
right now we’re looking into other 
ballooning possibilities for the off 
season. Maybe winter in Australia. 
It will be summer there and there 
are plenty of people. The climate 
and topography are conducive to 
ballooning. Who knows? There are 
so many opportunities.” » 
Carol Lewandowski 
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The Corporate Choice 


Not a luxury but a necessary part of 
doing business, Shamrock Limousine of- 
fers the corporate executive a com- 
petitive edge — providing distinctly pro- 
fessional service to enhance your image. 
Shamrock helps you “roll out the red 
carpet” for VIP clients, foreign visitors, 


arrivals, 
transfers are always worry-free, punctual 
affairs in the hands of Shamrock’s ex- 


Our limousines allow you to make the 
most of time spent in transit. Conferences 
en route in the quiet seclusion of a 
limousine can save you time and money. 
Shamrock Limousine makes you and 
your company look good and lets you 
show your important visitors and clients 
just how valued they are. 


Call 24 hours a day for information. 


Shamrock 


departures, and 


LIMOUSINE SERVICE 


609-737-0089 


Pennington, New Jersey 08534 
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PARTS SERVICE 


Our Caurtoey Shuttle 


Is Available 
To Take You Back When You Drop Off 
Your Car AND | 
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Your One Stop 
; Auto Repair Center 
&\ For Your Personal Car or 
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Up the 
Organization 


1F you have ever been pounding 
the pavement for a job, or if you 
have ever been put out on the 
street by a company, you probably 
felt no sympathy for the personnel 
director staring coldly across the 
desk from you as he or she 
calculates your future. 

The recent experiences at two 
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begins right around the corner at 


MIDDLESEX COUNTY COLLEGE’S 
CORPORATE COLLEGE in the PRINCETON-FORRESTAL/PLAINSBORO AREA 


IMPROVE YOUR PROFESSIONAL SKILLS AND EARN COLLEGE CREDITS 


Course Selections Include: 


@ BUSINESS ORGANIZATION & 
MANAGEMENT 


@ BUSINESS COMMUNICATIONS 
@ BUSINESS LAW | 


Classroom instruction begins at the close 
of the work day at corporate sites 
in and near the Princeton-Forrestal Center 


COMPLETE THE COUPON BELOW AND MAIL TO: 


DIVISION OF CONTINUING EDUCATION 
MIDDLESEX COUNTY COLLEGE 

155 MILL ROAD = P.O. BOX 3050 
EDISON, N.J. 08818-3050 
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Route 1 institutions suggests, 
however, that even personnel 
directors have their problems. 

At EG&G-Princeton Applied 
Research on Roszel Road, Dick 
Hucke has been looking, and look- 
ing, and looking, for a few good 
people to fill some specialized 
high-tech and upper-level posi- 
tions. The difficulty of the search 
has led to an unusual employee 
referral program that amounts to 
giving a bounty to whomever finds 
the right candidate for a job. 

Hucke says that job openings 
routinely are posted on bulletin 
boards, but that those eligible for 
the referral program are printed 
on pink paper. The bounty is in two 
parts. If the candidate you refer 
takes the job, you receive, say, 
$250. After the new employee has 
six months on the job, you receive 
the rest of the bounty. Some of the 
bounties are as high as $1,500. 

“Look at it this way,’ says 
Hucke. ‘‘If we have a position open 
for a $40,000 salary and we go to an 
agency, we would have to pay at 
least 25 percent, or $10,000. If we 
set the bounty at $500 / $1,000, then 
we're still saving a lot of money.”’ 

A current staff member might be 
a better recruiter than a 
headhunter, says Hucke. ‘The per- 
son already knows the company 
and is familiar with our re- 
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Printing Unlimited, Inc. 
(609) 924-4664 


‘Research Park, 417 Wall Street 
Princeton, NJ 08540 


(Route 206 North, Across from Princeton Airport) 
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One, Two or Three Color Printing 
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quirements. He can judge whether 
or not the new person will mesh 
with the manager. We also find the 
candidates to be trusting and eager 
to work, because of the personal 
connection. Everyone wins.” 

A staff member can refer a 
business acquaintance, a friend, or 
even a relative. The person cannot 
already be under consideration for 
a job at EG&G. A department 


‘If we have a position 
open for a $40,000 
salary and go to an 
agency we might 
have to pay $10,000. 
If we set a bounty at 
$500 to $1,000 then 
we’re still saving a 
lot of money. 


manager cannot recommend a 


‘subordinate and staff from the per- 


sonnel department are not eligible. 

Hucke says that some other com- 
panies have their own variations. 
At Mathematica, he says, people 
coming up with referrals had their 
names put in a hat for a drawing. 
The winner received a trip for two 
to Hawaii. 

How many winners have there 
been at EG&G? Six jobs have been 


’ posted since the program’s incep- 


tion in January. Two referrals 
have been made. One candidate 
has stayed with the company. The 
other received a better offer and 
left before the six months were up. 


O ver at the Princeton Plasma 
Physics Laboratory on Route 1, the 
personnel staff had the opposite 
problem: cutbacks in federal fun- 
ding that required the termination 
of 36 employees and the elimina- 
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tion of another 135 jobs by October 
1986. The PPL could have given the 
laid off employees the proverbial 
lots of luck handshake; instead 
they hired a consultant and set up 
an outplacement counseling center 
at their Forrestal Campus head- 
quarters. 

The consultant, Joan Rose of 
Right Associates, based in the 
Carnegie Center, immediately of- 
fered workshops and _ individual 
counseling sessions for the 
employees being given the boot. 
From Rose’s point of view, this is 
the ideal time to do some fun- 
damental career planning. ‘‘We 
help candidates select a realistic 
career objective. Most don’t know 
what they want todo.” | 

After settling on a direction, 
Right Associates (which has 26 of- 
fices nationwide) helps put a plan 
in action. ‘‘We carefully monitor 
every letter that goes out and 
every interview that is set up. At 

- this stage we offer problem-solving 
sessions, such as image consulting, 
mock interviewing, and telephone 
role playing. We try to work with 
the individual’s weaknesses and 
build them into strengths.”’ 

For six months afterward Right 
Associates will continue working 
with the individuals. Rose predicts 
favorable outcomes for the PPL 36, 
15 of whom are computer, 
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Photo by Stave Ruhmel 
Swing Time at Forrestal: Tenants at the For- 
restal Center were crying for relief when 
painters covered the natural wood doors in 


beige. But the Lamplighters band and perfect. 


weather helped ease the pain. And the ice 
cream truck in the rear dispensed 400 Chip- 
wiches to the lunchtime crowd — all com- 
pliments of Prudential, the landlord. The lunch- 
time concerts are becoming a Forrestal tradi- 
tion. More are scheduled on August 14 and 
September 18. 


mechanical, and electrical 
engineers. ‘‘Most of our people 
land in a position that they like bet- 
ter because of the personal 
assessments involved in our pro- 
gram. They also make more 
money because they learn to 
negotiate. They’re happier.” 

Rose wouldn’t divulge what this 
counseling would end up costing 
the Plasma Physics Lab, which is 
footing the bill. She did say that, in 
one case, a small company with 20 
candidates was charged about 
$6,000 for group workshops. The 
full-service program at PPL 
presumably costs much more than 
that. 

Spokesman Anthony DeMeo of 
the nuclear fusion research lab 


said officials there were pleased 
with the program. ‘‘They’ve been 
successful in smoothing out the 
bumpy transitions.” oe 
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Don’t think computers can smile? Try printing on 


computer paper from Central. 


It’s only the best quality paper for Thermal Transfer, 


Ink Jet, Pen Plotter and Impact printers. This means 
rips, tears and jams are almost non-existent. And the 


copy looks great, too. 


Then consider Central Paper’s unbeatable next day 


delivery service. 


Sure enough, there’s that smile creeping right across 


the face of the computer screen. 


Actually, it’s only a reflection of how you'll feel about 


Central Paper and Cen- 
tral Paper service. 


Wholesale distributors for all major 
paper mills. 


Warehouses in Trenton, 
Newark and New York. 


1004 Whitehead Road Extension, Trenton, New Jersey (609) 883-7500 
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PEUGEOT 
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Pay More 
For 


Less Service ? 
Call 924-4411 


It's the #1 number for Princeton 
professionals. 


Because Winifred Donahue’s Answering 
Service provides the most courteous, 
customized and economical service in town. 


Winifred 
Donahue's 
Answering 
Service 


Ralph Procaccino, Owner/Manager 
245 Nassau St., Princeton, NJ 08540 
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= You Missed Frank Jr., But Sorry You Missed Frank Jr, BOt Yeast am 
Can Still See Dave Van Ronk & Friends 


August Headliners: 
Anno Live Aid 


Somehow we can’t imagine 
anyone saying, i6 years from now, 
that they are members of the Live 
Aid generation. But if they want to 
believe that the shindig in 
Philadelphia and London was the 
equivalent of the Woodstock 
generation, so be it. 

In the meantime, some of the 
Woodstock generation might be in- 
terested in the nostaglic acts sur- 
facing this month along the Board- 
walk of Atlantic City. 


New York to Princeton 


Before we introduce this star- 
studded line-up, we want to answer 
those who have been asking the 
question, ‘‘Where’s Frank, Jr., ap- 
pearing. .” Well, if you had been to 
the Garden Park Hotel in Cherry 
Hill last month you would have 
caught Frank Sinatra Jr. in con- 
cert. 

Now for those Atlantic City 
headliners. As always, we warn 
that you call ahead to check for 
availability and to confirm the 
schedule (you know how some of 
the stars can be): 


Princeton to New York 


Princeton Princeton } 
Newark Junction | Trenton Trenton Junction Newark New York 
ite 
Monday thru Friday Monday thru Friday 
AM AM AM AM AM AM AM AM 
SM 1210 1224 110 rai 11.59 12 10 12 55 110 
su 130 144 2 30 241 535 544 624 6 41 
XM 130 144 ad 244 605 6 16 6 57 7 12 
455 509 555 608 A 6 26 6 37 707 7 24 
5 40 554 6 40 653 645 659 731 7 46 
6 50 704 7 $0 802 §:35 64 Tat eer 
735 749 8 36 8 46 A 7 08 7 20 804 8 20 
805 819 905 917 702 714 807 824 
840 854 941 953 732 745 8 25 841 
910 924 1009 10 21 A 741 ES2 8 34 850 
940 954 10 41 10 53 A 8 23 - D 857 913 
10 10 10 24 1109 11 20 813 825 906 B24 
10 40 10 54 1141 LES3 A 8 38 849 918 934 
1110 1124 12.09 12.21 900 910 955 10°10 
1140 1154 12.41 12.53 930 9 40 10 25 10 42 
PLM. P.M PLM. P.M. 10 00 10 10 10 55 1110 
12.10 12.24 1.09 1.22 10 30 10 40 {F 25 1140 
12.40 12.54 1.41 TS3 1100 11.10 11,55 12.10 
1.10 1.24 2.09 2.21 1130 11 40 12.25 12.40 
1.40 1.54 2.41 2.53 P.M. P.M. P.M. P.M. 
2.10 2.24 3.09 3.21 12.00 12.10 12.55 1.10 
2.40 2.54 3.41 3.53 12.30 12.40 1.25 1.40 
3.10 3.24 4.09 4.21 1.00 1.10 1.55 2.10 
3.50 4.04 4.45 4.57 1.30 1.40 2.25 2.40 
4.20 4.35 §.15 5.28 2.00 2.10 2.55 3.10 
4.27 4.42 5.31 5.44 2.30 2.40 3.25 3.40 
A 4.38 4.53 5.28 5.41 3.00 3.10 3.56 4.11 
5.03 5.17 5.52 6.06 3.30 3.40 4.25 4.40 
A 5.12 5.28 6.10 6.21 4.00 4.10 4.57 §.12 
5.25 5.40 6.29 6.42 4.20 4.30 5.17 5.33 
A 5.33 5.48 6.27 6.39 5.00 5.10 5.54 6.09 
5.50 6.05 6.50 7.03 5.30 5.40 6.22 6.39 
A 6.05 6.19 7.05 7.16 6.00 6.10 6.56 7.13 
6.10 6.24 7.08 7.20 6.30 6.40 725 7.42 
A 6.30 R 6.42 = e359 7.00 7.10 7.55 8.10 
6.40 6.54 7.37 7.50 7.30 7.39 8.25 8.40 
A 7.05 7.20 8.02 8.12 8.00 8.10 8.55 9.10 
7.10 7.24 8.12 8.22 8.30 8.40 9.25 9.40 
7.40 7.54 8.42 8.54 9.00 9.10 9.55 10.10 
8.10 8.24 9.09 9.21 9.30 9.40 10.25 10.40 
8.40 6.54 9.42 9.55 10.00 10.10 10.55 11.10 
9.10 9.24 10.09 10.22 11.00 11.10 11.$5 12 10 
9.40 9.54 10.42 10.54 A.M. AM AM. AM 
10.10 10.24 11.09 11.22 A 11.59 12 10 1235 1-10 
_— ees a ee aturday - Sunday - Major Holidays 
A 11.59 12 16 12 52 104 AM AM AM AM 
AM AM AM AM 11.59 1210 1255 1-10 
130 144 231 2 44 5 30 5 40 6 26 6 43 
6 30 6 40 fF 44 
Saturday - Sunday - Major Holidays a oie “37 ake 
M AM AM AM 8 30 8 40 927 942 
Sw 1210 12 24 110 121 9 30: 940 10 26 10 41 
130 144 2 30 241 10 30 10 40 1126 1141 
SA 130 144 231 244 1130 1140 12.26 12.43 
510 5.24 6 10 6 22 P.M. P.M. PLM. PLM. 
610 6 24 7 10 7 22 12.30 12.40 1.26 1.42 
710 7 24 810 822 1.30 1.40 2.26 2.43 
810 824 910 921 2.30 2.40 3.26 3.41 
910 924 10 10 10 21 3.30 3.40 4.26 4.43 
10.10 10 24 1110 {23 4.30 4.40 5.26 5.42 
1110 1124 12.10 12.21, 5.30 5.40 6.26 6.43 
Then hourly service until 6.30 6.40 7.26 7.41 
PM PLM. P.M. P.M. 7.30 7.40 8.26 8.43 
3.10 3.24 4.10 4.21 8.30 8.40 9.25 9.40 
4.10 4.24 5.11 5.22 9.30 9.40 10.25 10.42 
5.10 5.24 6.11 6.22 10.45 10.55 11.40 41.55 
6.10 6.24 7.10 7.21 M AM AM AM 
7.10 7.24 8.10 8.22 11.59 12 10 12:58. 110 
8.10 8.24 9.10 9.21 
9.10 9.24 10.10 10.22 
10.10 10.24 11.10 11.92 A - Amtrak train 
11.10 11.24 12.10 12.22 D - Stops to discharge passengers only 
AM AM AM AM 
SM 1210 1224 <30 134 SA - Saturday morning only 
SM 130 i 4a 2 30 2 41 SM - Sunday and Monday only 
XM - Except Mondays and day after Major Holidays 
R - Stops to receive passengers only 


Bring out your magnifying 
glass and have it handy for the 
schedule above, which gives you 
the times of all the trains that 
stop at Princeton Junction on the 
way to or from New York. If you 
can’t find a place to park at the 


Junction station, then you might 
consider getting to the Dinky sta- 
tion in Princeton Borough. Dinky 
trains generally leave 10 minutes 
before the time of the train at the 
Junction. Get a schedule going in 
so you will know the connections. 


HOME BUYERS 
REAL ESTATE AGENTS 


DON'T MAKE THE MISTAKE OF APPLYING 
FOR A HOME MORTGAGE WITHOUT CALLING 


609-452-1160 
ROYAL MORTGAGE CORP. 
NO APPLICATION FEES 


The Atlantis (609-344-4000): 
David Copperfield, July 26-Aug. 4; 
Mitzie Gaynor, Aug. 6-11; Tony 
Bennett, Aug. 13-18; Bobby Vinton, 
Aug. 20-25; and Frankie Vallie and 
the Four Seasons, Aug. 27-Sept. 1. 


Bally’s Park Place (609-340- 
2709): Evening at La Cage, a 
revue, through the end of the year. 


Caesars (609-340-5500): Joan 
Rivers, July 30-Aug.4; Buddy 
Hackett, Aug. 6-11; Pointer 
Sisters, Aug. 13-18; Sergio Franchi 
and Regis Philbin, Aug. 20-25; and 
Kool and the Gang, Aug. 27-Sept. 1. 


Claridge (609-340-3700): ‘‘How to 
Succeed in Business Without Real- 
ly Trying,’ starring Donald O’Con- 
nor, runs until September 14; also 
Donny and Marie Osmond, Aug. 
2-4; and Laura Branigan, Aug. 
23-25. 


Golden Nugget (609-347-7111): 
Robert Goulet and David 
Steinberg, Aug. 6-11; Steve & Edie 
with Dick Capri, Aug. 13-18; Diana 
Ross, Aug. 20-25; and Paul Anka, 
Aug. 27-Sept. 1. 


Harrah’s (609-441-5000): running 
through September 15, ‘“‘Musical 
Chicago”’ with Chita Rivera and 
Harry Guardino. 


Resorts International 
(609-340-6830): Liberace, July 
31-Aug. 6; Johnny Mathis, Aug. 
7-13;- Peter Allen, Aug. 14-20; 
Perry Como, Aug. 21-27; and Me- 
lissa Manchester, Aug. 28-Sept. 1. 


The Sands (800-257-8580): 
Gregory Hines, Aug. 2-4; George 
Carlin, Aug. 7-13; David Brenner, 
Aug. 14-20; Commodores, Aug. 
21-25; and James Brown, Aug. 
30-Sept. 4. 


Tropicana (609-340-4000): ‘“‘Up- 
town...it’s hot!’’ a dance-musical 
by Maurice Hines, runs through 
September 8. 


Trump Plaza (800-523-2803): The 
Temptations, Aug. 6-11; Andy 
Williams, Aug. 13-18; Tony Orlan- 
do and Susan Anton, Aug. 20-25; 
and Roberta Flack and the Spin- 
ners, Aug. 27-Sept. 1. 


Na. moving on to other hot 
spots in the Garden State: 


Club Bene dinner theater in 
Sayreville (201-727-3000) : 
Donovan, Aug. 2; Four Tops, Aug. 
3; Greg Allman, Aug. 9; Larry 
Seth’s Tribute (not an impersona- 
tion) to Elvis, Aug. 10; Nancy 
Wilson, Aug. 17; Leon Redbone, 
Aug. 24; and Johnny Fisher’s 
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salute to (but not an impersonation ' 
of) Willie Nelson, Aug. 31. Hot Summer Reading 
Garden States Arts Center. Barnes and Noble (The Booky), 182 Nassau St. eee 


Holmdel (201-442-9200): Barry Hardcover 


Manilow, July 29-31; Peter, Paul, . Skeleton Crew, Stephen King. 
. The Fourth Deadly Sin, Lawrence Sanders 
. The Lonesome Dove, Larry McMurtry 
. Cider House Rules, John Irving 


and Mary, Aug. 1; Grace Bumbry 
. Yeager, Chuck Yeager. 


and the New Jersey Symphony, 
Aug. 2; Laura Branigan, Aug. 3; 
Mikhail Baryshnikov and com- 
pany, Aug. 4; Rodney Dangerfield, 


Aug. 5; Bobby Vinton, Aug. 6; Liza - Paperback 
Minelli, Aug. 8-11; and Engelber . Passion of Molly T., Lawrence Sanders 
Humperdink, Aug. 13-15. , 2. Witches of Eastwick, John Updike J 7) 


Also Don Henly, Katrina, and the . The Bride of the Far Side, Gary Larson 
Waves, Aug. 16; Crosby, Stills, and . The Haj, Leon Uris. 
Nash, Aug. 19-20; Amy Grant, Aug. . The Miracle, Irving Wallace 
22; Charles Aznavour, Aug. 24; 
Melissa Manchester, Aug. 26; Titles Unlimited, Princeton Shopping Center 
Lauria Anderson, Aug. 27; Itzhak Hardcover 
Perlman and the New Jersey Sym- . Yeager, Chuck Yeager 
phony. Aug. 28; Connie Francis, . Iacocca, Lee Iacocca 


Aug. 29; Anne Murray, Aug. 30; . The Fourth Deadly Sin, Lawrence Sanders _. 

and Bill Cosby, Aug. 31. . Smart Women, Foolish Choices, Cowan and Kinder 
Waterloo Music Festival, . First Lady Between Two Worlds, Frances Saunders 

Waterloo Village, Stanhope Paperback 

(201-347-0900): Bluegrass Festival, 

Aug. 23-25; Arlo Guthrie and Pete 

Seeger, Aug. 31. 


' Philadelphia Folk Festival, Old 
Poole Farm in Upper Salford, Pa. 


oe oe ee 


oO. whNre 


or wWn 


. And Ladies of the Club, Helen Hoover Sant myer 
. The Haj, Leon Uris 

. What Color Is Your Parachute?, Richard Bolles 
. Full Circle, Danielle Steele 

. Ivy Days, Susan Toth 
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(215-242-0150): Tom Paxton, Taj 
~ Mahal, and Dave Van Ronk, and 
many more. 
Okay, what prominent per- M t R t U d t 
former at the Live Aid Seer OF gage a © Pp a e meneiana 
once recorded a song in which he Rate Points Fee 
(there’s a clue) referred to Dave 
Van Ronk by name? The first per- Amerifederal 11.875 22 $225 
son to call or write gets $10 worth 
of advertising in U.S. 1. Identify Bertrand Financial 11.75 3 $295 ail 
the title of that song and you get 
> eos to = at the Alchemist Citicorp : 12 1 $175 Nothing keeps plain bond copiers copying better than 
and Barrister. ; 
paper from Central. Hot days, damp days, it makes no 
Local Color pee Per a : a difference. The copies keep coming. 

McCarter’s Summer Cinema, Merrill Lynch 11.675 3.5 $300 From the very first ream, your copier will be content 
usually double features of films in ~- : to give you perfect copies. A sure sign of appreciation for 
roo onl aa een ae al ese : de feeding he ee Bae 7 | 
ty (609-452-5200). National State n.a. n.a. n.a. And with Central Snext Gay See eaves eo = 

“Gregory’s Girl” and “Stolen : you'll never run into a no-copy-paper jam again. 

-~. Kisses,’’ July 31-Aug. 2; ‘‘The Tree New Jersey National 11.875 3 $300 So call Central. Both you 
of Wooden Clogs,” Aug. 3-6; ‘“‘Ma and your copier will be | 
Nuit Chez Maud”’ and “‘Betrayal,’’ Princeton Bank 11.875 3 $250 ahd : 
Aug. 7-9; ‘“Get Out Your Handker- ene ee a : central — 

: vs vs jee ; Distributors for Hammermill, Interna- 2 
chiefs” and ‘‘Jules and Jim,”’ Aug. Princeton Mortgage 12.4 ) $295 tidnal Sanka ddd Wain Cla paper - 
10-12; ‘‘Kagelmusha”’ and ‘The eS es Sy 
Wild Bunch,” Aug. 14-16; “The Royal Mortgage 115 31 None Warehouses in: Trenton, company 

5 e Newark and New York. 
Return of Martin Guerre’’ and 
“The Draughtsman’s Contract,” Security Savings 11.5 3 $295 1004 Whitehead Road Extension, Trenton, New Jersey (609) 883-7500 
Aug. 17-19; ‘‘Ghandi,”’ Aug. 21-24; 
— “Body Heat” and “Shoot the Piano United Jersey ¥2.25 1 $295 ~< 
Player,’”’ Aug. 25-27; and “‘The Big . 
Chill’ and ‘‘Secaucus Seven’’ (first United Savings 11.825 3 $250 ; 


three nights ) or ‘‘The Natural” 


(last three nights), Aug. 28-Sept.2. Bucks County Bank 11.95 3 $150 Short-handed 


Princeton Free Wheelers’ fifth 
annual bicycling festival, attrac- Y@"ley Savings 12.375 3 $200 


ey oe 
i f riders from the t Dp 
eres oe The mortgage terms set points and the highest one re- em oranily? 


eastern United States and Canada: : rae 
~ August 3 (rain date August 4). The forth in the chart above are quiring fewer points, or in one 


cyclists assemble for breakfast What the banks and mortgage _case no points at all. | 


d then set off ona half dozen dif- | Companies quoted when asked For this chart we showed on- — “ 
= ‘ pea the length and dif- _ for a 30-year, fixed-term mor- __ ly the rate associated with the Call Wi n ifred Donahue : 
: ‘ For information tgage of $100,000. The lowest points. Several banks . 
apa ante 3 telephone inquiries were also charged attorney review - for expert help: 


: g te made Friday, July 19. Several fees. Some charged additional 
Princeton Shopping Cc enter i institutions offered multiple fees after approval, and one 
festival, including music, jugglers, 


the Princeton Rep theater com- rate opportunities, with the mortgage company refunds a 609-92 4- 1 42 4 


Gevtanimore: August 17. lowest one requiring more nibaaey La ages _ ap- 
* Word processing and typing — fast, a 
accurate, beautiful ve 
* Telephone dictation — day or night from : < 
anywhere in the country on our Central ae 
Dictation System 3 = 
. 


Winifred 
Donahue’s 
Secretarial 

Service 


245 Nassau Street e Princeton, NJ 08540 


Exactly the local Call 


Princeton courier (G09) 586-4844 
service you’ve been Resurrection of the Free Lunch! 


Join us at the Rush-Hour Reception at the Nassau Inn 


Across town now. Tuesday, August 6, from 5-7. 


wishing for... 
: The Inn is donating lunch for two as a door prize. 


p48 
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TN* TERTAINMENT corp. 


‘‘We Care About Your Next Affair’’ 


¢ DJ’s and MC’s With Personality 
e Parties-Weddings-Fashion Shows 


¢ Music for Ali Occasions 
¢ Sound Systems & Light Show 


Now booking for Christmas parties 


TONY NINI, pres. 609-890-8899 


PRINCETON WEIGHT LOSS 
PROGRAM 


LOSE 18-22 LBS. IN 6 WEEKS 
Be thinner for the summer! 


Ann and Joyce have 12 years of experience in 
the weight loss field and have lost a total of 60 
Fs lbs. themselves. 


.\ 
a 


e Personal & supportive daily 
counseling 


® Well balanced diet 


¢ Won't be hungry or feel 
deprived 


e No drugs or pre-packaged 
foods 


® One on one exercise program 


"Call layer Hofmann ¢ 683- 0022 


The Princeton Professional Park 
601 Ewing St., Suite C-1 
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The Way Station 


The Marketplace 
Rts. 27 & 518 
Princeton, NJ 


Mon.-Wed. & Sat. 10-6 
Thurs. & Fri. 10-9 
Sunday 12-5 


FACTORY STORE (201) 821-5768 
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SUPER SALE EXTENDED | 
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Miniraum 10 Box Order 
(No Dealers — Please) 
Corporate Accounts Available 


| Clover Mall — Hamilton 
3100 Quakerbridge Rd. 
Hamilton, NJ 08619 
609-890-1066 


Tues-Sat 10-6 
| Thurs 10-8 
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Life in the FAST Lane 


cm 


Grocnter Behr reports that he 
and a state wildlife biologist saw a 
bald eagle sitting out on a 
telephone pole near his Behrwood 
Kennel on Route 1 north of Quaker- 
bridge Road. In South Brunswick, 
near Route 130, a woman saw a 
black bear hanging out on the side 
of the road — the third such 
sighting in that area. 

All of which comes to mind as we 
assess the status of the much 
discussed State Road 92, for years 
on the drawing boards as a route to 
divert traffic from the heart of 
Princeton and move cars from 
Route 206 over to the Turnpike. 

In the last week of July Depart- 
ment of Transportation officials 
took their findings to date to the 
public: The DOT, like most 
everyone else, has concluded that 
two alignments make most sense. 
The northern one would connect 
with the Turnpike at Exit 8A. The 
southern one would connect at Exit 
8, Hightstown. 

The problem, and the cause for 
prolonged and anxious meetings on 
the subject, is that many Mercer 
County officials want the southern 
route. But that road would carve 


No one questined 
why the bridge, a 
structural form that 
has been known to 
engineers for thou- 
sands of years, 
should take years to 
build. Even Collins 
Development put a 
bridge across Palmer 
Square in months. 


up the middle of Plainsboro and 
Cranbury, so people in those two 
towns are strongly advocating the 
northern route. Many people in 
Princeton and Montgomery, mean- 
while, don’t want the road built at 
all. 

To make matters worse, DOT of- 
ficials say that they cannot give 
either alignment a net advantage 
over the other, and they say they 
are giving equal consideration to 
another path of action — no action 
at all. 

‘‘We have determined no signifi- 
cant environmental differences,’ 
said John J. Mycoff, the DOT’s 
area coordinator for community 
involvement, as he awaited the 
start of the public meeting at 
Princeton High School. ‘‘There are 
no significant traffic differences, 
no significant engineering dif- 
ferences. Both alignments work. 
That makes it hard for us to 
choose.”’ 

Kurt Aufschneider, the principal 
engineer for planning at the DOT, 
added that ‘‘public reaction will be 
a big piece of the puzzle. 
Something we think important 
might not be important.’’ Or the 
converse could be true, and some 
stony flatland in the way of the 
bulldozer could turn out to be the 
habitat of the last black bear, bald 
eagle, snail darter, or whatever. 

The battle of the road alignment 
will come to a head around next 
March, when the DOT expects to 
hold the final public hearings. 


N 0 one is arguing about the 
alignment of Harrison Street from 
Route 1 into Princeton. The only 
trouble is that the bridge is closed, 
by order of Mercer County ex- 
ecutive Bill Mathesius, who said he 
was acting on the recommendation 
of county officials who believed the 
span had become a significant 
safety hazard. 

Mathesius said that four years 


ago the county had applied for $3.5 


million in federal and state aid to 
replace the old bridge. If all went 
well, he added, a new bridge could 
be in place in two years. But, if the 
old piers also have to be replaced, 
then another year or more would 
be needed. 

All these projections were 
reported matter-of-factly by the 
area press. No one questioned why 
a bridge, a structural form that 
has been known to engineers for 
thousands of years, should take 
years to build. Even in the heart of 
Princeton, where everything takes 
longer, workers for the Collins 
Development Company put a 
bridge and several stories of hotel 
rooms up over Palmer Square 
East in the matter of several 
months. 

The answer to all this is no doubt 
politics — who will pay and in what 
form the payment will occur. In 
the meantime everyone pays the 


- cost associated with a transporta- 


tion system that is that much less 
efficient. 


O..: at the corner of College 
Road and Route 1, the brickbats 
continued to fly. A judge dismissed 
the suit of the Robert Wood 
Johnson Foundation and suggested 


that if the foundation felt that im- 
proper action had been taken by 
Plainsboro officials in approving 
the planned commercial develop- 
ment at that intersection then the 
matter should be brought to the at- 
tention of the prosecutor, not the 
court. 

That touched off talk of libel 
suits on the part of the public of- 
ficials. As the dust settled the foun- 
dation seemed intent on appealing 
the court decision. And Plainsboro 
seemed to be moving faster than 
ever to establish a transportation 
improvement district that would 
garner money from developers 
and put it into a kitty for an over- 
pass at Route 1 at that point — 
which all parties seem to favor. 

Plainsboro Township Committee 
enacted the ordinance and said 
that it could raise half the $13.5 
million cost of an overpass, 
thereby encouraging the state to 
move its plans for construction 
there to a front burner. Represen- 
tatives of both Princeton Universi- 
ty and Princeton Nurseries, the 
parties that would have to pitch in 
$1.16 per square foot for all new 
buildings at the intersection, were 
reported to be in favor of the 
transportation improvement 
district. The Robert Wood Johnson 
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It’s easier to create what you want 
Than to settle for what you have 


If you’re ready to create, find out about 


DMA 


Call Sheila Morgan, DMA Instructor 
609-737-1966 
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HESC< 


LIGHTING & ELECTRIC SUPPLY 
Paddle Fans + Energy Efficient Lighting 


809 State Road (Route 206, North of Princeton) 
(609) 924-9425 or 924-0778 


DATAN, Inc. 


e Services 


e Special 
Projects 


e System - 
Building 


Data Analysis for Market Research, 
featuring The MERLIN Tabulation System 


2 Wall Street 
Research Park 
Princeton, New Jersey 08540 
609/921-6098 
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Foundation, which has said it 
would contribute its fair share 
. even if not required, voiced skep- 
ticism about the current proposal. 


Murder Update: 
Probe Continues 


Police reported no progress 
in their investigation of the 
murder of Irene Schnaps, a 
37-year-old Forrestal Center 
worker whose body was found 
June 17 in her Princeton 
Meadows. 

The murder brought to 
public attention a rash of 
burglaries that had been com- 
mitted at the Plainsboro 
apartment and townhouse 
complex, prompting specula- 
tion that the victim may have 
encountered a burglar in her 
apartment. The Middlesex 
County prosecutor said that 
the circumstances of the death 
suggested that it was more 
likely the product of such an 
encounter than the work of a 
psychotic killer. 

Any Princeton Meadows 
residents who failed to report 
a seemingly petty burglary 
were urged to do, on the 
theory that it might shed some 
light on the murder case. 

The murder also triggered a 
series of meetings attended by 
Princeton Meadows residents 
concerned about their per- 
sonal safety. The Plainsboro 
police, citing studies showing 
that increased patrols do not 
reduce the incidence of violent 
crime, said that the patrols 
conducted by them and 
Princeton Meadows security 
personnel were adequate. The 
police did, however, conduct a 
seminar on crime prevention 
in response to the public con- 
cern. 


A. the other end of Col- 
lege Road, Merrill Lynch officials 
were overseeing the final construc- 
tion phase of their new office and 
corporate training center. The top 
Merrill Lynch people had less 
reason to be concerned with the 
traffic tie-ups down at College 
Road and Route 1: They were hop- 
ing to have helicopter service in 
line to whisk them back and forth 
to the Big Apple without the worka- 
day traffic problems holding them 
down. 

Priscilla Stitt, the Planning 
Board secretary, also is one of the 
residents living closest to the pro- 
posed heliport. She heard the chop- 


per’s drone during a test flight 
over the area that was ordered by 
the Planning Board. The noise 
didn’t bother her, she reported, but 
the increasing volume of 
helicopter traffic did. 

Helicopter landing sites are 
located nearby at Firmenich on 
Plainsboro Road and at the RCA 
Sarnoff Center on Route 1 in West 
Windsor. Approval of the Merrill 
Lynch application was expected. 


EF inal note: the amended Kar- 
cher proposal for the creation of a 
regional plannng agency that 
would monitor traffic and 
transportation aspects of major 


JOE MAMO PLUMBING & HEATING 


* Residential - Commercial - Industrial « 
Repairs - New Installations - Renovations 


Sewer Cleaning® Septic Systems Trouble Shooting 
Water Heaters® Sump Pumpse Gas Lines 
Hot Water Heating* Steam Heating 


* FREE ESTIMATES 


Bonded & Insured 


418 Plainsboro Road in Plainsboro 


NO JOB TOO SMALL x 


Call 609-896-0207 


N.J. State Lic. No. 6199 


development in the Route 1 cor- 
ridor, cleared its first legislative 
hurdle. It was approved by the 
State Assembly with no votes to 
spare, 41-32. e 


Are You On 
the U. S. / List? 
if Not, Call 
609-921-2487 


Suits 


Sportcoats 


Trousers 


alan royce 


FINE CLOTHING 


Summer Clearance Sale 


DEADLINE CRISIS? 


Call Jim Rura for fast, personal 
servicing of your typesetting needs 
GALLEYS - MECHANICALS 


Ca JI DRESS 


— TYPESETTING — 
Warren Plaza - Bidg. B 
(above Chowder Pot Restaurant) 


Ate. 130—East Windsor, NJ 
(609) 448-9127 


Regularly Now 
$185.00 $125.00 
to to 
355.00 239.00 
135.00 89.00 
to to 
295.00 199.00 

35.00 
to 30% off 
85.00 


Select group of outerwear, shirts, 
sportshirts, sweaters, swimwear, walkshorts, 
and furnishings are now 30% off. 


20 Nassau Street 
Princeton, NJ 08540 
609-924-1746 


Hours 
Monday-Saturday, 9:30 - 5:30 
Thursdays ‘til 8:30 


LAWRENCE 


TOYOTA 


ROUTE 1, LAWRENCEVILLE, N.J. 


NJ: 609-883-4200 


PA: 215-946-2678 


Home of the Free 5000 Mile Oil Change « 


* With new car purchase 


4 


Leaves Lawrence Toyota | 
at 9:15 a.m. 
(free coffee!) 


‘FREE SHUTTLE TO WORK 


THE REAL STUFE 
~ THE RIGHT PRICE 


* Includes up to 5 quarts of oil 
and genuine Toyota double 
filtering oil filter. 

* Complete under the hood 


check of all belts, hoses and fluid levels. 


TOYOTA QUALITY SERVICE | i 
OIL CHANGE q 
WITH FILTER | 


$16.95 


20 


U.S. 1 — August, 1985 


COX’ 


Cool Summer Salads, Fresh Fruit, Marinated 
Veggies, Curried Chicken, Shrimp, California 
Tuna, and Many More 


New Jersey Farm Fresh Produce 
Raspberries, Blueberries, Tomatoes 
Sweet Corn, Peas, Beans 


Beautiful Cut Flowers 
Pick a Bouquet or Arrange Your Own 
Daily Papers — N.J. Lottery 


(609) 683-1807 


180 Nassau St., Princeton 
Mon.-Sat - 6:45-6:00 


Sun. - 6:45-2:00 


Stop In and Say Hello 
Bring This Ad and We'll Give You a Get Acquainted Apple 


PLANNING TODAY CREATES 
TOMORROW’S FINANCIAL SECURITY 


Personal Services 


* Tax Reduction Strategies 
* Investment Planning 
Discount Brokerage 
* Retirement & Estate Planning 
* Risk Analysis 
° Higher E tion 
Funding Techniques 


Business Services 


¢ SBA Loans — 5 day tumaround 
¢ Employee Financial Planning 
Seminars 


* Pension & Administration 
* Fringe Benefit Programs 
* Creative Business Concepts 


For more information about how our personalized 
services can help you resolve your financial con- 
cerns, please contact one of our Registered 
Representatives: 


Mike Casalvieri 
Timothy B. Kenyon 
Barbara Cardinale 


101 Carnegie Center 
— Sulte 204 
Princeton, New Jersey 08540 


609-452-2990 


115 YEARS OF NATIONWIDE SERVICE 
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Are Route 1 men all wet? This one, Bob Stevens, a young executive based at 
| the Forrestal Center, is actually a darn good sport — as Rapid Graphics’ Shelley 
Danysh, left, and Sharon Leili of Gillespie can attest. But when they go out to 
socialize, the two women confess, they think of New Hope before Princeton. 


~MADHATTIERS: 
RESTAURANT 


Proudly Presents Some of Its New 
Lunch Menu 


Open Face Ham & Mushroom Sandwich 
with Cheese 

Cold Beef & Pasta Salad 

Quiche du Jour 

Ham & Apple Salad 

Seafood Crepes 


We gladly accept reservations for lunch 


609-921-1150 
57 Leigh Avenue 
Princeton 


Lunch: Mon. - Fri., 11:30 - 2:30 
Dinner: Mon. - Sat., 5 - 10 


Bar: Mon. - Thurs., ‘til midnight 
Fri. & Sat., ‘til 2 a.m. 
Bar Menu Available 


Movers & Shakers & Under 30 


In the workplace, Whiz Kids flourish 


L you are over 30, and some of 
you must be out there someplace, 
you may have experienced one or 
more moments such as this: | 

We are at Scanticon earlier this 


year, attending the kick-off lunch 


for a March of Dimes dining-out 
benefit. At the rostrum are Niels 
Olsen, general manager of Scan- 
ticon and the honorary chairman 
of the fund-raiser, and Janiene 
Araneo, marketing director for 
Easy Graphics and the general 
chairman of the event. Olsen, look- 
ing managerial in his blue suit, 
turns the microphone over to 
Araneo, looking equally man- 
agerial in her blue suit. We dutiful- 
ly take notes as Araneo explains 
the details of the fundraiser. But 
something gnaws at us, and then 
erupts in a quiet burst of reverse 
ageism: Gosh, isn’t she awfully 
young? 

Araneo’s answer would be not 
really — gosh, she’s going to be 24 
in November. And around Easy 
Graphics she’s not so young, at all. 
The president of the company, 
Kenneth Seibel, is 31. The owner, 
David Milner, is in his mid-30s. 

If you are in your late 30s you can 
feel old awfully quickly by making 
the rounds of the greater Princeton 
business community. At the Lip- 
osome company in the Forrestal 
Center you might run into Kenneth 
Moch, vice president of marketing 
and sales. He turns 31 in Sep- 
tember and is already an old hand 
at that fast-growing bio-tech com- 
pany. ‘Three years ago I was the 
12th or 13th person here. Now we 
have 62 people,”’ he says. “I’ve 
seen the company develop a per- 
sonality.” Y. 

At the Princeton Corporate 
Center a company called Technica 
specializes in developing credit 


management techniques and com- 
puter systems for risk manage- 
ment. The guys in charge: Steve 
Mutschler, 32, and Paul Makowski, 
33. They spun the company off 
from Mathematica last Sep- 
tember. ) 

In the past year the press has 
been invited to two sumptuous 
meals at area hotels eager to put 
out the word that they were under 
new management. Both of the 
hotels brought out their chefs to ad- 
dress the press. Each chef sounded 
as eloquent as a professor at the 
Cornell hotel school. Yet Kim 
Anderson of the Nassau Inn is just 
30 years old; Forsgate’s new chef, 
Jon Triebwasser, is 25. 

Herewith some of the whiz kids 
of the Princeton business com- 
munity, all of them under 30 and all 
of them movers and shakers in 
some fashion. If you are under 30 
and are a mover and shaker and 
your name is not included below, 
we apologize in advance: Our list 
is not meant to be inclusive. We did 
not mean to offend you. Believe us, 
we respect you. We also Know that 
someday you could be our boss.” 


Glenn Paul, 27 


Which part of the Glenn Paul 
story do we find most remarkable? 
Okay, Paul, co-founder and one of 
the two principal owners in the 
mega-successful computer com- 
pany, Clancy-Paul, is only 27 years 
old. Fine, but we expect computer 
moguls to be whiz kids — it’s a 
young industry. 

But how many of the computer 
moguls majored in English at col- 
lege, as Paul did? And how many 
got their start by listening to words 
of wisdom from their elders, as 
Paul did? 


Raised in Atlanta, Georgia, Paul 
entered Princeton University in 
1975 and considered majoring in 
statistics. A course in exploratory 
data analysis kindled an interest in 
computers, but more advanced 
statistics courses left him numb. 
“TI decided my brain was shrink- 
ing,’’ Paul recalls. 

So he switched to English, per- 
formed with one of the college sing- 
ing groups, and completed an 
unillustrious college career in 1979. 
“TI graduated by the skin of my 
teeth.”’ 

Like a zillion other English ma- 
jors Paul headed off to New York 
to seek his fortune in advertising. 
“I couldn’t figure out how to get 
beyond the secretaries,’’ he says. 
Unemployed, the future computer 
mogul spent the summer kicking 
around the Jersey shore. In 
September he returned to 
Princeton to perform at a mini- 
reunion of his old singing group. 
“Someone suggested that I go to 
Computer Encounter and try to get 
a job there.”’ 

Computer Encounter was one of 
the early retail computer stores, 
then operating out of a basement 
store at 2 Nassau Street. Paul was 
hired, and soon he was also 
moonlighting, at $10 an hour or so, 
helping people use the strange lit- 
tle computers they had just pur- 
chased. 

“We moved to larger quarters 
and I got to know a lot of 
customers, but I could see that the 
company itself wasn’t about to of- 
fer me any stock and that there 
wasn’t much ambition to make the 
operation any bigger. A lot of 
customers suggested that I own the 
store. It was basically just a hobby 


for the people who did own it.I _ 


Continued on 
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Tracking the Route 1 Man: /[ 
Is He Elusive or Aloof? 


Our reporter finds the prospects poor 
and — ‘Hey, Babe’ — the talk cheap 


a ty 


FULL SERVICE SALON 
HAIR DESIGNING FOR THE ENTIRE FAMILY A 


¢ Precision Cuts * Advanced Coloring Techniques * Natural Looking Perms 


LTD. 


Dx the name Tony Nini ring 
any bells with you? 

Do you spend much time with 
~KIX 101 or Power 99? 

Can you identify the profession 
of Billy Ocean? 


IL you answered nv to all the 
questions above, you are almost 
certainly over the age of 30. You 
can consult the box at the end of 
this article on page 30 to find out 
more about these familiar 
household words to people under 
30. 

If you are under 30 you can pro- 
ceed immediately to the article 
below. You no doubt will recognize 
the premise of the article: that the 
social life in central New Jersey is 
dull as dishwasher and that the on- 
ly refuges are in New Hope, 
Philadelphia, and New York. 

The author is a 23-year-old 
graduate of Bentley College in 
Waltham, Mass. For the past year 
she worked as media director for 
an advertising agency on Route 1. 
Last month she began commuting 
to New York to work as a media 
assistant at a New York ad agency 
located, she notes, across from the 
Peppermint Lounge and not far 
from the Ritz. We asked her to 
survey the night life in Mercer 
County. When she returned she 
told us the experience resembled 
the action in a nighttime soap 
opera. So we said, fine, write it asa 
screenplay. She did. Some of the 
circumstances have been changed 
to protect the innocent — and the 


guilty. But the dialogue is as close 
to verbatim as possible. 


By JoAnne Malinowski 


Act | 


The Granada 


The scene is the popular night 
spot on Whitehorse-Mercerville 
Road. The leading ladies are 
newcomers Margaret and Nancy. 
Both women are 23, single, college 
educated and disgusted with their 
social lives. Eager to cure their 
weekend blues, the pair begin a 
quest to find ‘‘the Route 1 man’’ — 
the man rumored to be ‘‘single, at- 
tractive, witty and intelligent” and 
known to wear a suit and carry a 
briefcase. Armed with a New 
Jersey map, a phone book, and a 
resilient sense of humor, Margaret 
and Nancy begin their search on a 
Thursday evening. 

It’s quite dead for a Thursday, 
evening — maybe it’s due to the 
rainy weather. In any event, this 
fairly large restaurant lounge is 
occupied by approximately 20 peo- 
ple — five of whom are employees. 
Inside are two large circular bars, 
a small dance floor, a pleasant 
restaurant area with lots of 
wooden tables and booths, hanging 
plants, and a large window with a 
charming view of the K-Mart Shop- 
ping Center. The restaurant area 
(open for lunch and dinner), con- 
verts into a “‘drink”’ area after the 
dining hours are over. Tonight an 
obnoxiously bad contemporary 


band called ‘‘Cache”’ plods through 
a Top 40 repertoire featuring an ex- 
cruciatingly awful rendition of 
“Girls Just Want to Have Fun.”’ 
Obviously, no one, except for the 
band, is having fun since the dance 
floor and the patrons’ faces remain 
empty. 

At the bar opposite the dance 
floor three middle-aged men dress- 
ed in polyester shirts and leather- 
look jackets tap their feet as their 
eyes try to focus upon the blonde 
female singer — vaguely resembIl- 
ing Patty Duke. 

Nancy: Could they be the Route 1 
men? 

Margaret: No, the leather 
jackets definitely count them out. 
The Route 1 man would NEVER 
wear one — especially an imitation 
one. 

Nancy: How ‘bout him? (Poin- 
ting out a 40ish balding man in a 
suit and tie sitting alone at the 
other bar.) 

Margaret: No way! Can’t you 
see the wedding ring? Route 1 men 
are supposed to be single yuppies 
and should definitely have hair! 


Saturday night, back at the 
Granada. Tonight is special — the 
live broadcast of ‘“‘KIX Dance 
Night with DJ *Carmine.’’ The 
lounge is dimly lit and jammed — 
every bar seat filled, every inch of 
floor space occupied. The platform 
once graced with ‘‘Cache’”’ now 
becomes a second dance floor with 
flickering disco lights. The music 
is great — if you love to dance — 


Continued on following page 
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Paul of Clancy Paul: Hard work and listening to elders paid off. 


Continued from preceding page 


raised about $75,000 — I was 22 at 
the time — and I had this crude 
business plan.”’ 


he first effort to go into 
business for himself fell short, and 
Paul moved to a new job with Dow- 
Jones Information Services. The 
first-day on the job he stuffed 
envelopes and asked himself, ‘‘Is 
this what I went to Princeton for?”’ 
But by then Paul was mindful of 
some advice given to him by Glenn 
Eshbach, at the time owner of 
Princeton Fuel Oil Company: 
“Don’t be afraid to work hard, 
even though it might not seem to 
pay off immediately.’’ 

Paul also realized that his 
English background was a plus in 
his field. ‘‘It was a great help get- 
ting into a new industry,’’ he says. 
“T was selling Apples before the in- 
dustry existed. I had to absorb a 
great deal of information quickly.”’ 
And customers not only had to be 
sold, they had to be educated. 

One of those impressed by Paul’s 


ability to translate computer lingo 
into human terms was Robert 
Clancy, a Princeton investor and 
entrepreneur old enough to be 
Paul’s father. ‘‘One of the last peo- 
ple I sold a computer to was Bob 
Clancy. He could see I was working 
hard and he suggested that we 
start a computer company. I gave 
him my very primitive business 
plan. He introduced me to the 
presidents of Johnson & Johnson, 
Remington Rand, and Merrill 
Lynch.”’ With Clancy involved, 
Paul was able to raise the 
necessary capital. By December, 
1981, Clancy-Paul had opened at 
the Princeton Shopping Center. 
The fledgling company had the 
usual harrowing moments. ‘‘We 
had to convince Apple and IBM to 
take a flyer on us,”’ Paul says. The 
keys to its current success (70 
employees, six locations, and sales 
last year of $11 million) no doubt 
include Paul’s goals of ‘‘always do- 
ing right by the customer’’ and 
‘always being one step ahead”’ in 
the fast-moving computer field. 
Paul hopes to keep things that 


way. The company now boasts its 
own line of circuit boards and 
diskettes, and it even has a plan to 
be a nationwide franchise. ‘‘We 
want to be a major force in the in- 
dustry,’ he says. As one part of 
that thrust Paul, in effect, has 
kicked himself upstairs, bringing 
in Sol Davidson, formerly head of 
North American sales for Com- 
modore Computer, to be Clancy- 
Paul’s new chief operating officer. 

“I’m more the entrepreneur who 
gets new things going,”’ says Paul. 
His focus is computers but he has 
delved into one sideline venture 
with a small group of friends. They 
created the idea for the IDM-EC, 
which stands for the Incredibly 
Delicious Machine - Edible Com- 
puter. In other words, a fancy 
chocolate bar. Pardon the com- 
pany president for that frivolous 
pursuit. After all, he won’t be 28 
until November. And, oh yes, his 
group has Macy’s as an outlet and 
expects sales of a million units this 
Christmas. 


Continued on following page 


PERSONALIZED SERVICE 


London, New York & Vidal Sassoon Trained Staff 


Appointments 
Requested 


921-255 


236 Nassau St.. Princeton 


5 Mon.-Fri. 9 a.m.-8 p.m. 


Sat. 9 a.m. - 4 p.m. 


Continue a Princeton Tradition 


5, Lob te 


Our Pub. Everyone’s favorite. It’s cozy ... congenial. For 
lunch, light suppers and late night snacks. Hot winter 
drinks to take away the chill. A large variety of special 

beers ... on tap or in bottles. A welcome experience. The 

Alchemist & Barrister. The tradition continues. 


Pub open from 11:30-1:00 am Mon.-Sat., 12 Noon-8:30 pm Sun. 
Bar Menu till midnight Mon.-Sat. 
28 Witherspoon Street, Princeton (next to Palmer Square) 609 / 924-5555 
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For Your Next 
Great Adventure 


PRINCETON, NJ 
Your Quality Outdoor Outfitters 


830 State Rd. (Rt. 206) 


609-924-3001 
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Remember the Rush Hour Receptions 


(Chances to mix business with pleasure — cash bar) 


5-7 p.m., Tuesday, Aug. 6, Nassau Inn 
5-7 p.m., Wednesday, Aug. 7, at Albert’s, the Hyatt 
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Georgian Collection 


For the discriminating executive, the Georgian furniture 
collection projects an image of dignity and prestige. Hand- 
crafted, full mahogany construction. Hand-tooled leather 
writing surface. 


Lippincott’s 
Classic Furniture 


Route 202 


Lahaska, Pa. 18931 
(Adjacent to Peddlers Village 


215-794-7734 
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Now Is The Time 
To Learn To Fly 


IF YOU'RE 
TIRED OF 
99 MPH... DO IT NOW! 


When you become a pilot you can fly at twice the legal 
highway speed and not get a speeding ticket. And when 
you fly your own airplane, you'll save time and money 
by traveling straight to your destination! 


Do yourself a favor. Take our Discovery Flight for only 
$20. See for yourself how simple it is to speed things up 
in your life. It’s a super value. And it’s available now at... 


PRINCETON AIRPORT 


Route 206, Princeton 
(609) 921-3100 
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and is a bit of funk, Motown, 70’s 
disco and 80’s dance tunes. The age 
of the crowd ranges from 21 to 25. 
Guys outnumber girls 2 to 1. Bar 
attire is a mixture of fashion and 
fads — mini skirts, dresses, short 
pants — but no jeans. That distinct 
“‘pick-up’’ feeling to the air. 

‘Desperation Alley’’ soon forms 
at the wall facing the dance floor. 
There an interesting array of 
young men strike various ‘Hi! 
Let’s dance!’’ poses. One male 
leans seductively on the bar rail- 
ing, another smokes defensively in 
the corner, while a bespectacled 
one grins sheepishly with a 
Heineken in tow. Another pair with 
slightly unbuttoned shirts, proudly 
displaying gold medallions, utter 
‘“‘Hey babe’’ to any female passer- 
by. 


Margaret: I’ve seen better 
suspect line-ups. These guys try 
too hard. 

Nancy: Uh oh, I think we’re trap- 


A medium height Andy Kauf- 
mann lookalike with glasSes and 
his pubescent-looking friend form 
a human blockade against a bar 
railing. 

Kaufmann - clone: 
dance? 

Nancy: Uh. . . Ok. . I guess. 

The first few notes of ‘‘Lady”’ by 
Kenny Rogers begin to play and 
Nancy realizes that she’s made a 
BIG mistake: she’s dancing with a 


Hi! Wanna 


TOTAL stranger — and a strange 
one at that! Out on the dance floor 
the nightmare begins.... 

Kaufmann clone: My name is 
Ken by the way. 

Nancy: (Silence) 

Ken: Ya know, you're the first 
girl who ever slow danced with me 
the FIRST time I asked — ya 
know, without even dancing a fast 
one with me first! 

Nancy: I’m honored. 

Meanwhile, back at the bar rail- 
ing the Pubescent Friend gives 
Margaret an earful. 

Pubescent Friend: Where has 
all the romance of meeting girls 
gone? I mean the guy doesn’t even 
bother to find out her name first — 
he just says, ‘‘Wanna dance?”’ Me 
— I like to really get to know the 
girl first. 

He leans closer to Margaret and 
looks dreamily into her eyes. 

Margaret: Uh, that’s really, uh, 
very chivalrous of you. (Backing 


nervously into the brick wall 
behind her.) 
‘“‘Lady’’ is finally ending. 


Nancy’s head can be seen poking 
about the crowd — anxiously look- 
ing for the dance floor exit. Ken is 
close behind. 

Ken: Hi! We’re back! 

Margaret: Marvelous. (Mutter- 
ing under her breath. ) 

Ken: Nancy, ya know, I’ve ac- 
tually dreamed of this whole situa- 
tion before — me talking to you — 
Margaret talking to Jerry. It’s 
like, it’s like.... 


Nancy: Deja vu. (Obviously 


disgusted) 

Ken: Yes. That’s it! And I'd like 
to spend more times like this with 
you in the future. How ’bout if we. . 


Margaret: (Finishing his 
sentence) Leave — Sorry, we have 
to go now! (Pulling Nancy away 
and out the door. ) 


Act Il 
H.T. McDoogal’s 


Friday night at this food and 
drink emporium on Quakerbridge 
Road in Lawrenceville is an ab- 
solute zoo: wall-to-wall clean cut 
kids — seemingly college students. 
You can’t move without bumping 
into someone. Loaded with big win- 
dows, brass furnishings, and an 
abundance of plants, McDoogal’s 
boasts a large oval shaped bar 
where most of the crowd tends to 
congregate. The small tables off to 
the bar’s left and right are oc- 
cupied by couples “‘who want to be 
alone.”” Quiet and subdued by no 
means, McDoogal’s has its very 
own DJ who blasts tunes above the 
tiny wooden dance floor. 

The crowd seems to be in the ear- 
ly 20s, just about equally men and 
women. The dress is a combination 
of casual, trendy and conser- 
vative: guys with neatly combed 
hair, clean shaves, looking very 
collegiate; girls wearing the latest 

Continued on following page 


Pizza Star: When Rosa Spera talks about a 
piece of the pie, she means business. 


Continued from preceding page 


Rosa Spera, 29 


Rosa Spera knows her pizza, and 
then some. Born in Sicily, she 
came to the United States when she 
was 10 and began working in the 
pizza business. Four years ago she 
purchased Pizza Star in the 
Princeton Shopping Center from 
her father. 

“T used to work 17 to 18 hours a 
day, 7 days a week, every week, 
and I learned how to make pizza. I 
am an expert on pizza, believe me, 
I know everything there is to 
know: when it’s done, when it’s 
not, when it’s good, when it’s bad. 
Let me tell you, sometimes I’ve 
thrown away a whole pie in front of- 
the customer if I didn’t think it was 
good enough. People think I’m 
crazy.” 

If anyone thinks Spera’s crazy, 
they’re crazy. Spera has turned the 
pizza palace into a mini-con- 
glomerate. With a friend, Joe 
Bayless, she acquired Star Fitness 
Center in East Windsor. More 
recently she formed a corporation 
called Wonderobics which teaches, 
obviously enough, aerobics exer- 
cise. Her latest enterprise: Sam’s 
Pizza Palace in Wildwood, right on 
the boardwalk. 

Spera says she threw herself into 
her work after the break-up of a 
brief marriage. ‘In business you 
don’t do what your feelings tell you 
to do, you do what you have to do.” 

Continued on following page 


PLAINSBORO 


(Princeton Meadows Shopping Center) 
257-1117 


a & 


PRINCETON JUNCTION 
(Windsor Plaza/Princeton-Hightstown Rd.) 


799-4915 


e Subs e Pizza e italian Dinners 
e Fresh Chicken & Fish 


and much more to choose from. 


oP ALJON’S 
Family 
Restaurants 


Open 7 Days a Week 
362 Days a Year 
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Pat Murphy of Princeton, a 
licensed marriage and family 
therapist, has counseled 
thousands of single young adults 
during 10 years at Rutgers and 
now in private practice. This fall 
she will offer a seminar on 
‘“‘Removing Barriers,’’ spe- 
cifically for single people in their 
20s and 30s who want a ‘‘commit- 
ted relationship’’ but find it dif- 
ficult to obtain. 


~ Are young professional people 
any worse off than in the past? 
In business today there’s a 
great deal of mobility and not 
muck community. The young 
people are mostly not near their 
families or hometowns. In small 
communities you used to really 
get to know people. The way they 


“| meet today is based on physical 


appearance. Then they go out and 
find they can’t talk to each other. 


Why not? 
Most people have been affected 


When Appearances Are Deceiving 


greatly by the media’s portrayal 
of relations with the opposite sex, 
with the emphasis on appearance 
and looks, for both men and 
women. Their expectations do 
them in. What they’re looking for 
doesn’t exist. 


So there’s no Perfect 10? 

Even if you find someone you 
think has the perfect body, you’re 
likely to foul up the relationship 
anyhow — because you’re not 
perfect and you’re afraid the 
other person might find out. As a 
result you don’t open up to the 
other person. So even though we 
meet a person who looks right , 
that won’t create happiness. 


What will? 

There’s much to learn: how not 
to be devastated when someone 
Says no; now to say no non- 
destructively; and the hardest 
thing, to take responsibility for 
our own happiness. We have to 
learn to create our own. 


How do you begin? 

It involves some risk. You have 
to get to know a lot of people, 
coming from the point of view 
that you’re out to find friends, not 
partners. You have to let rela- 
tionships develop. 


What about the bar scene? 

You’re not likely to find a com- 
mitted relationship at a bar. You 
can learn more about someone 
playing Trivial Pursuit for a few 
hours than you can hanging out 
with them at a bar. I’m convinced 
people can create some alter- 
natives. 


It doesn’t sound easy. 

In some ways it’s easier for 
men. As little boys they learn that 
if they stand next to the basket- 
ball court with a ball sooner or 
later they’ll be asked to play. 
Women need to learn to go places 
and join groups. Even if they 
don’t meet someone, at least 
they’ve had some fun. 


Continued from preceding page 


fad while still looking normal. 

On the dance floor people step on 
each other and bump each other to 
~ the latest dance tune — and they’re 
not even slam dancing on purpose! 
For some, the potted plants 
situated in the corner of the dance 
floor become very intimate dance 


partners. The music is loud and 
predictable — a few current hits 
and dance stand-bys like ‘‘Mony 
Mony,”’ ‘‘Superfreak,”’ and ‘‘What 
I Like About You.” 

Margaret: This is a real pickup 
place — you can’t go anywhere 
without having a guy grab your 
arm and say ‘“‘Hey babe — lookin’ 


good!”’ sg 
Nancy: Somehow. I think it would 
be impossible to find the Route 1 


Man even if he did walk in here! ' 


(Shouting as she gets wedged with 
a nearby dancer’s spike heel 
shoes. ) 

Margaret: What? (Shouting) 


Continued on page 25 
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Up at 6 every morning she goes to | 


the fitness center for a workout 


~and some paperwork. Next she | 
heads over to the Pizza Star to | 


meet the noon lunch rush, and she 
stays at her restaurant until clos- 
ing, which can be as late as 11 p.m. 
There’s always after hours work to 
be done and she doesn’t get home 
until 2. 

“Sometimes it gets so crazy, 
where I dream and sleep pizza, my 

whole life is pizza. But it’s worth 
it.” 

At each business Spera has 
designated leaders who are also 
partners in her enterprises. ‘‘If I 
see that someone is a good worker 
and reliable, then I reward that in- 
dividual with a certain percentage 
of the company. You absolutely 
cannot take advantage of a person, 

-whether they’re an employee or a 
customer. You can’t be selfish if 
you want to be successful.”’ 


Grace Polhemus, 27 


Founder and president of the 
Statistical Graphics Company in 
Research Park, Grace Polhemus 
-always hoped to own a business. “‘I 
wanted something I created 
myself. I wanted the freedom and 
the challenge,”’ she says. 

She got it all, and then some, in 
1982. That year Polhemus began 
marketing a. statistical graphics 
computer program developed by 
her husband, Neil, then teaching at 


~ Princeton University. 


Grace saw the value of the pro- 
gram for corporate and business 
users. ‘‘The first year was tough. 
We had few resources and tough 
competition.’’ But Polhemus made 
her break in April, 1983, when the 
PC entered the marketplace. ‘‘We 
took our system and brought it 
down to the PC. We were — and 
still are — the only interactive 
statistical graphics package in the 
market for IBM PC-type com- 
puters.’’ Polhemus has sold more 
than 2,000 copies of the 
Statgraphics program for rev- 
enues of more than $1 million. The 


Business Luncheons 


Photo by Craig Terry 
Polhemus: The big guys still haven’t caught up. 


big companies are just coming out 
with their PC versions, but ‘‘they 
don’t offer graphics.” ~~ 

Last year her company de- 
veloped another new product. 
“The first one is geared more for 
statisticians, this is more for 
business managers,’’ says Grace. 
“We're trying to get across that 
data analysis is not just for statisti- 
cians.’’ The company staff grew to 
six, including husband Neil, who 
came on as a full-time technical 
consultant. 

“So far he hasn’t regretted it,”’ 
says Polhemus, when asked the ob- 
vious question about how the hus- 
band feels working for the wife. 
“There are times when I have to 
step in and put down deadlines,’ 
she says. ‘“‘but for the most part I 

Continued on following page 


Glorious Foods Ine. 


For fabulous food and service at your 
next party, call Chris McMullen at 
609-890-7648! 


Specializing in corporate catering 
1470 South Olden Ave. Trenton 


QUALITY *QUANTITY « SERVICE 
Come Experience The Best! 


GOLDEN PHOENIX 


The Intimate Chinese Restaurant 
SZECHUAN * HUNAN * PEKING * COCKTAILS 


—WE DO NOT USE MSG 


BUFFET LUNCH 


$4.95 
Mon-Fri 11:30-:30 p.m. 
includes All-You-Can Eat 
Shrimp, Plus 12 Entrees 


CELEBRATE OUR 
ANNIVERSARY WITH US! 


20% OFF 


ANY TAKE-OUT ORDERS 
With This Ad 


DINNER SPECIALS NIGHTLY 


UAILY 11:30 a.m.-10 p.m. 

FRI & SAT TiL 11 p.m. 
3505 U.S. HWY 1 EMMONS DRIVE 
(Behind Prince Theatre) 
PRINCETON, N.J. 


1 Mile South of Carnegie Center 
2 Miles North of Quakerbridge Mail 


With Complimentary Shrimp On Thursday 
& Free Tacos On Wednesday 
Of Course 


The 
Rusty 
Scupper 
Has 


Princeton’s 
B __IMPORTINVASION 
est Featuring Imported Beer & 
Complimentary Shrimp 


Happy ¢ 
Hour! wa ae 


New Happy Hours — Monday thru Friday 4:30-7:00 
378 ALEXANDER ROAD e PRINCETON e 609 921-3276 


Monday 


BALL PARK BREWS 
Enjoy A Draft & A Hot Dog For 95¢ 


Tuesday 
WINE TASTING 
Premier Wines By The Glass 
Complemented By An Assortment 


Of Cheeses & Fruits 


Wednesday 


MEXICAN MOVEMENT 
Free Tacos 
Dos Equis 1.75& — 
Margaritas 1.50 


Featuiing A Ra A Raw Bar 
(Fresh Shrimp & Oysters) 
3 For $1 
m & Famous Rusty Scupper 
Hors d’Quevres 


We specialize in Business Luncheons at very 
reasonable prices and invite you to remain in our 
dining room without being harried or hurried. We 


_|| offer a large dinner menu with delicious daily 


specials: sautees, steaks & chops, seafood, and a 


fine restaurant salad bar. 
We are renowned for our wholesome, fresh 
home-cooked meals and our ethnic dishes, and 


all our baking is done on our own premises. 


G" Golortal 
W Restaurart 
& Direr 


U.S. Route 1 South & Quakerbridge Rd., Lawrenceville 
609-452-2178 


ASSSSSSSSS So No eNO oN Ne No No No NN No eNO 


Let yourself go. ... 


with a new care-free perm for the summer 
months. No fussing, just wash and go. Many 
perms to choose from. Let one of our experts 
frost, paint, perm, or condition your hair. 
Custom hair-cutting and styling. 


Call for an appointment 


609-924-1200 
609-924-0600 
. 
2 133 Washi Street | 
PEPRES 38 Washington Stree | 
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Behe-Wood Hennes 


FORMERLY TRAINEIN 
YOUR PETS HOME AWAY FROM HOME 


© BOARDING DOGS & CATS 
@ HEATED & AIR COND. 

@ INDIVIDUAL RUNS 

© EXPERT GROOMING 

© FLEA & TICK DIPS, BATHS 


3402 US HWY 1 


Greek-American Cuisine 
in Historic Bucks County 


Courtyard Dining 


@ VETERINARIAN ON CALL 

© 24 HOUR SUPERVISION 

© PERSONAL ATTENTION 

© SEPARATE FACILITIES FOR CATS 

9 MON-SAT 8:30-6 SUN 8:30-11 & 5-6 


(1/4 MILE N. OF QUAKER BRIDGE 
MALL PRINCETON) 


ALTERNATE NO. 


452-1242 


215-345-7744 


96 W. State Street Doylestown, Pa. 
Bring Your Own Wine—No Corkage Fee 


Come to the Forest 


For 


Mood Alteration and Relaxation 


Spectacular candlelight supper club of blonde cedar 
wood and bronze mirrored walls, stained and etched 
glass, polished brass railings and ceiling fans and posh 


SHERWOOD 
CROSSING 
INN 


&S. 1.) 


Sat. - “KELLY JAMES TRIO” 


LUNCHEONS 
BANQUET FACILITIES UP TO 150 PERSONS 


carpeting and furniture. 


COCKTAILS 


tee 
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Murphy: Vintage manager 
Continued from preceding page 


know you can’t control creative 
people. Everyone here sets their 
own hours.” 

That includes the boss. Her son, 
Gregory, was born a half year 
after the company. ‘‘The hardest 
part is the first year,’’ she says, of- 
fering advice that might apply to 
either entrepreneurs or mothers. 


John Murphy, 26 


When we think of Lahiere’s we 
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Sherwood Crossing Inn is the nightclub 
for adults to Dine and Dance. 


DINNER 


FROM THE PRINCETON AREA: Take 571 (Princeton- 
Hightstown Road) toward Hightstown. Turn right on Route 
130 South. Turn right at first traffic light after Jim’s Country 
Diner. One block in.on the right. (We're just 10 minutes from 


do not immediately think of youth 
but of age — mainly vintage wines 
improving with age in a vast cellar 
below the level of Witherspoon 
Street. 

But general manager John Mur- 
phy has been a whiz kid at 
Lahiere’s since 1981, when he was 
appointed to his present post, with 
duties including ordering, plann- 
ing, and overseeing the 
restaurant’s service operations. 

From West Trenton, Murphy 
started working in restaurants at 
15, and learned the basics of cook- 
ing at the Jersey shore. ‘‘We were 
really pushed to work and do our 
best,’’ recalls Murphy. ‘‘My 
parents encouraged that. They told 
me it would be tough, and they 
were right.” 

He graduated from the Culinary 
Institute of America in 1979 and 
came to Lahiere’s as a cook. For 
one year he attended a restaurant 
management school in Florida and 
then returned to Lahiere’s in 1981. 
What did it feel like coming so 
young into an older and well 
established restaurant? 

“‘T was young, but I certainly had 
experience. And Lahiere’s was 
changing at the time, and it’s 
changing now. We respect the 
regular clientele but we’ve noticed 
a lot of new, younger couples com- 
ing in for dinner. We changed the 
menu and have more ‘lighter’ din- 
ners. In general, we hope to have a 
greater mix of people. If you don’t 
change you don’t break even, let 
alone get ahead. This is a good 
time for us to renew our image.”’ 

Don’t expect tofu or hamburgers 
from Lahiere’s or Murphy. ‘‘Peo- 
ple come to Princeton for the same 
reasons as always,’’ says Murphy. 
‘‘Princeton will always be 
Princeton.’” Among other con- 
stants at Lahiere’s: the com- 
prehensive and well regarded wine 
cellar. If you want a really fine 
wine, just ask the waiter for 
something that’s at least a little 
older than the general manager. 


Jack Schmidt, 28 


Convinced by the age of 16 that 
he wanted to be in the hospitality 
industry, Jack Schmidt, director of 
sales at Scanticon-Princeton, feels 
he has already been typecast in his 
field — as a ‘‘pre-opening 
specialist.”’ 

He’s not complaining: ‘‘One of 
the toughest things to do is put 
together a property from scratch.”’ 
Schmidt worked at the Trump 
Plaza and Claridge in Atlantic City 
and with Del Webb’s Sahara in Las 
Vegas. Now he’s director of sales 
at the relatively staid Scanticon 
(“I tell people I sell beds in bulk’’), 
hoping to learn more about the con- 
ference center business, but still 
hoping for some of the pre-opening 
action. 

“I’m on board with hopes of 


Smith, Lambert, Hicks: be Miller, PC 


SUITE 520, ONE PALMER SQUARE POST OFFICE BOX 627, PRINCETON, NEW JERSEY 08542 


Personal and Corporate Tax Planning 


Estate Planning and Administration 


Real Estate 


Matrimonial Law 


(609) 921-6336 


developing new pyoperties,’’ he 
says. He may get some of that ac- 
tion. Scanticon opened in Prince- 


ton more than four years ago with__ 


the intention of working out the 
kinks in its operation and branch 
out across the country. The com- 
pany brass fee] that the reception 
of the Princeton facility is on 
target and that the time has come 
to move. The plans are to develop 
13 new properties in the next 10 
years. Among the sites mentioned 
are Minneapolis, Denver, and La- 
Jolla. 

The director of project de- 
velopment for Scanticon, charged 
with identifying the new locations, 
is Glen Schostak. He’s no geezer, 
either. His age: 30. 


John Woodside, 29 


Here’s a testament to the adap- 
tability of youth. John Woodside, 


proprietor of Footworks on - 


Witherspoon Street, was raised in 
Princeton and returned to town in 
1980 after completing studies at the 
University of Delaware. A com- 
petitive runner (ranked 10th in the 
state at that time), Woodside 
began to train in his old hometown. 

“Before, when I’d go running I 
would never have to worry about 
cars and traffic. But when I got 
back from school and went running 
there was all this traffic and rush 
hour stuff. I’d say, ‘This is 
ridiculous.’ The growth was just 
starting at that point.” 

Some of his elders might have 
spent their time trying to stop the 
growth. Woodside just went with it. 
Figuring that at least some of 
those people in cars might also 
want to run, he opened his running 
shoe store that same year. His 
father is co-owner and handles the 


_financial paperwork. The son 


manages the store and is the runn- 
ing consultant. The traffic has him 
running more than ever. 


Ed Zimmerman, 27 


He’s director of systems 
development, the top computer 
guy at Technica, the Mathematica 
spin-off that probably would not 
exist were it not for computers. 
“T’m responsible for all the pro- 
gramming,’ says Ed Zimmerman, 
who seems to love the pressure. 

“I was manager of engineering 
and production at Mathematica, 
and I had a staff of about 12 there,”’ 
he says. ‘‘But I personally perform 
better in a smaller company.”’ One 
of the incentives is the company’s 
performance bonus plan. ‘“‘You can 
see it in everyone here,”’ says Zim- 
merman, who puts in ‘‘a lot more 
than 40 hours a week — whatever it 
takes to get the job done. We all 
just give it everything we can 
because we know we'll be taken ~ 
care of at the end of the year.” 

Also helping him survive the 
Start-up rigors is his wife, a 
freelance illustrator of children’s 
books. ‘‘She’s very supportive,” 
Says Zimmerman, the father of a 
four-month-old son. “It’s a team 
effort.” 


Meg Richter, 28 


The new store on the block, Anne 
Taylor, only has to compete with a 
half dozen other women’s clothing 
stores and several more prominent 
ones due to open their doors in the 
coming weeks. The person charged 
with making the Anne Taylor store 
hum, Meg Richter, only joined the 
company two years ago. 

“It’s my job to introduce Anne 
Taylor (the store, which is named 
after no one in particular} to 
Princeton,”’ she says. “So far 
we've made a connection.”’ 

She says the new store has 
something for both the young and 
older working women. What ad- 

vice does she offer young profes- 
sionals just assembling a war- 
drobe? “Stay away from trends 
that come and go seasonally. You 
want things that are a little more 
classical and will last many 


seasons. This doesn’t mean that it 3 


has to be boring or conservative. 
The key is to have a flexible suit 


that can change with your needs.” : 


U.S. 1 — August, 1985 25 


Continued from page 23 
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As those of you over 30 can female who waltzes by. Most of the 1a ae F o.* oe ; 
2 tell our young friends making girls don’t seem to mind. & +20 e) qe 13> a> en 
the tour of area nightclubs, the Margaret: If it weren’t for the $2 o? <0 . ay Y wpe™ 2)" 
scene may not get better with drinks I don’t think I’d stay here 4 pe? «0 ov an? oo? 
age and experience. much longer. The DJ is practically FORSGATE ar” oes ow? 
When Pat deSaules moved ignoring our requests. I haven’t K ¥ et? 9 & 
to Plainsboro to set up a cor- heard one song that I could name Country Cub oc es e 
porate event planning service or understand. ; gu? 
she soon found herself talking Nancy: The DJ is a real jerk — Forsgate Dr., Exit 8A N.J. Tpk. 
to more people who were con- I’m so sick of this disco crap. Jamesburg, N.J. 08831. (201) 521-0070 WA. 
cerned about their own per- Continued on following page 
sonal affairs than company 
> functions. As a result deSaules Pua MEK a2. .WY VS KS 
is embarking on a new ven- FA Ay NGG ‘EN, 
ture, Lifestyles, ‘‘a leisure ac- ESOS ary 
tivities club for socially 


aware, fun-loving adults with 
a variety of interests.’’ Not in- 
tended to be another mix and 
match singles group, the club 
welcomes couples as well as 
singles. The emphasis is on 
cm the activities and interests. 

In addition to group trips 


and parties for members, 
deSaules wants to offer 
seminars addressing concerns 
of the young, upwardly mobile 
professional set: real estate, 2 
careers, financial planning, 2s 
fashions, and so on. < Lio , Be se ee TOP 40 
Lifestyles kicks off with an : 5 ; MUSIC = 
after-work patio party at the Also Mvailable The Entire Month... wen’ $ Off inne YOU'LL FOR YOUR 2 
* Nassau Inn’s terrace on Tues- $2 OFF - BABY BACK RIBS ou “cee heel rar yen : ae pa <3 
ee hee: 20. SEES, a 9 $1 OFF - OUR RIB APPETIZER en {iT LEASURE! S 
For information call : 4 - 7 Weekdays 
609-799-6717. : 
: pAYS wi Wednesdays 8 9 : 10 
4 suNDrY 5 6 TUE, oY are... Try 3 
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heheartot] fg 19120, j2l™= (22 (23 (2A 
Y S . c After a day 
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Come taste why the New F nt price | TRY OUR NEW FYONE! 4-7P.M. LIGHTERSIDE AFTER \0 as 
in bestowing its 2 Bere’ NNER eR ENE WEEKDAYS | DINNER MENU Tonig 
York Times, in bestowin En 
two-star rating, said that 6G WA 28 20 30 3 l 
Roberta’s “is serving some 2 ME noe 
of the most imaginative Try gLCo HAPPY HOUR ert BACK - TO - SCHOOL SHOPPING? 
t's wW pack oN 4-7 P.M, Nite 
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nd ample parking, all in the 


heart of Princeton. 
Luncheon @ Dinner 
Sunday Brunch 


Garden Dining 
609-924-9640 


“The Food & The Mood You've Been Looking For” 


Lawrenceville _— 
4160 Quakerbridge Road 
Lawrenceville, New Jersey 08648 
1S Di Ah Si eee doe sat AM 
oes OS Wake) * a ours: Mon-Sa Sets. § 
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Princeton Shopping Center 
North Harrison Street 


Princeton, NJ 


+ Closed for Vacation _- —~ 
Aug. 20-Sept. 3 
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Story Idea? Press Release? 
Call 609-921-2575 Now! 
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“It’s easier to climb than to hang on.” ; 
— Pinter 2 


If you're ready to climb, join us. ? 
New group begins Sept. 11 ¢ 


—WOMEN UNLIMITED— {| 
(609) 737-1966 7 
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Continued from preceding page 


Margaret: The best part of this 
place is the ladies room — I feel 
that I know each of these guys per- 
sonally. The girls in there were 
very explicit in their descriptions 
of a bunch of them. 

Nancy: None of them described 
anybody fitting the Route 1 Man . 


Act IV 
J.B. Winberie 


A bar-restaurant straight out of 
Bostonian tradition, classy yet 


STARK & STARK 


since 1933 


A full-service law firm 
serving central New Jersey 


132 Franklin Corner Road 
Lawrenceville, N.J. 08648 


(609) 896-9060 


JOSEPH 


H. 


VIAKRLIN 


@ Market Expertise 
@ Innovative Applications 


e Superior Judgment 
M@ Specialized Service 


In Real Estate, Performance Is The Measure 


From. site selection to complete development packages, facility search to 
construction-to-specification, Joseph H. Martin measures up to your standards of per- 


formance. 


Our seasoned professionals can help you in the commercial -and industrial 
marketplace. We’ll come through for you with top performance in buying, selling, 
leasing, investing, property management, appraising, and counseling. 


Take Our Measure 


If you’re interested in unbeatable 
performance call us at 609-896-2245. 


We’ll get the job done the way you 


want it. 


REALTOR® 


LEASE: PROFESSIONAL OFFICES IN LAWRENCEVILLE 


745 sq. ft. suite, 878 sq. ft. suite 


740 sa. ft. suite 


e Near intersection of Princeton Pike and Franklin Corner Road 
e Excellent access to 95, 295, and Route 1: 
¢ Only minutes from Princeton 

e All ground floor space 

e $15.50 gross per square foot. Immediate occupancy. 


Inquire about our proposed office condominium project located near Hamilton 


Hospital in Hamilton Township. 


134 Franklin Corner Road, Lawrenceville, NJ 08648 


609-896-2245 


casual, sophisticated but friendly, 
and located in the heart of Palmer 
Square. With its fresh faced col- 
legiate bartenders, English pub in- 
terior, and ever popular ‘“‘conver- 
sation” bar, Winberie’s seems to 
attract a largely Yuppie and Pre- 
Yuppie crowd (21-35). 


It’s 8:30 on a Friday night. Most 
of the bar is occupied by men and 
women in their early twenties. 
Their dress is very Princetonian — 
guys with neat short hair and polo 
shirts, girls with freshly scrubbed 
faces and pony tails. By 9:30 p.m., 
a half dozen men in their early thir- 
ties fill in the gaps at the bar. Peo- 
ple come in pairs or by themselves 
— it doesn’t really seem to matter. 
No one can sit at the bar and not 
talk to someone! 

(Nancy leaves for the ladies 
room.) A conservatively dressed 
man in his 30s sits down on the 
stool next to Margaret. He asks the 
waitress for a menu. 

Margaret: (to the man) Guess 
you haven’t had dinner yet. . 

Man: No, I just got back from 
Detroit. 

The conversation drifts from 
music to jobs, hobbies, movies, 
and families. They discover they 
both have weird families and like 
the same music. Nancy returns. 

Margaret, (whispering): This 


guy John is pretty interesting. He 
likes to talk a lot, though. He has a 
Ph.D. 

Nancy: So does the guy next to 
me. So, is John a prospective date? 


Is he Route 1 material? 

Margaret: No, on both counts. 
He’s nice to talk to, but I wouldn’t 
take it any further than that. 

Margaret leaves for the ladies 
room. 

John: Tell me, Nancy, is your 
friend going out with anyone? 

Nancy: Well, uh, she goes out 
with a few guys, but no one serious 
— she’s pretty busy. 

John: She’s very attractive, very 
intelligent. We have a lot in com- 
mon. We would have a great rela- 
tionship. 

Nancy, (to herself): Relation- 
ship? After a few minutes of con- 
versation? He’s unreal. 

Margaret returns. 

Nancy (whispering): Margaret, 
uh, I think your friend is a little. . . 

John: I missed you! Now, let’s 
see, where did we leave off? I think 
we were both saying how much we 
like to dance. We could do that 
together sometime soon Margaret. 
I’d really like to. You’re the nicest 
person I’ve met in a bar — really! 

Margaret (nervously): Uh — 
thank you. 

John: Not to push you into a rela- 
tionship or anything. I would never 
do anything that would upset you 
— but I’d really like to see you 
again. Can I call you, will you give 
me your number? 

Margaret: Umm.... 

John: Nancy tells me you date a 
few guys. I can see why — you’re 
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Me, All Wet? Bob Stevens, the Route 1 Man, tends to 
business as Stephanie Samaroo of Princeton swims by. 


Micke 


OPEN SATURDAYS 
(SEPT - JUNE) 


Instant Clean, Sharp, Crisp 
XEROX 


PRINTING 


LOCAL PICK-UP AND DELIVERY AVAILABLE 


921-1278/1573 


252 NASSAU ST. 


PRINCETON 


(ACROSS FORM JAY'S BIKE SHOP) 
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The Greater 
Princeton A 


_ for$34,60 


A quick glance tells you just how big the 


apartments at The Orchard in East 00 
Windsor are. A 13’ x 19’ living room. [ ) OO 3 | 
A 12’ x 15’ bedroom. A spacious foyer. == | | | andes pipe ping: 
An eat-in kitchen. Even a formal dining e KITCHEN ~ ar 
- | room. In fact, the only things about the a 12'6" x 7-6” 
]- and 2-bedroom cooperative apartment JME 


residences at The Orchard that aren’t | 
big are the prices... from $34,600. a Mees gecee ss 


And you're getting old-fashioned 
quality for your money. The Orchard is 
an established, immaculately-kept 
community of solid brick apartment 
buildings. The kind they don’t build any HUNAEAULAAMRASLOCAEAOAGL! (esabuar 
more. And at the Orchard, you’re just 
91/2 miles from the Princeton Junction 
Rail Station, which puts both Philadel- 
phia and New York in your backyard. 


> What’s more, The Orchard is a truly 
nice place to live. People here are drawn 
to the Princeton area by its glamorous 
shops, excellent schools and fine cul- 
tural activities. They like the fact that 
the outdoor upkeep is taken care of by a 
meticulous professional staff. And 

they love their low monthly payments. 


wy 
{ 


WALK-IN 
CLOSET 


LIVING ROOM 
13'-4" x 18'-8” 


In fact, the prices are so low at The BEDROOM 
Orchard that many people are buying 15'-2" x 12'-0" 
their apartments outright—to 
receive our special 10% discount for = i 
_| cash purchasers. ** | —~ ie. Ais ehensg inn eee 
You'll never find a greater deal in 10% Discount 
the Greater Princeton Area than The for Cash Purchasers** 


Orchard. So stop by our Sales Office 
today. It’s open daily, except Thursday, 
from 12 noon to 5 pm, weekends from 
~| 10am too pm. 


Phone (609) 448-4848. | Low Down Payments | | 


Total Cash Price: 
1-bedrooms from *34,600* 
2-bedrooms from *42,950* 


Excellent Below-Market 
Interest Rate 


Take a bite of the sweet life! 


Directions: From the north or south, take the New Jersey 
Turnpike to Exit 8. Follow signs to Rte. 33 West (Hightstown/East 
Windsor). Proceed to Mercer Street and turn left. At next light, turn 

: | right onto Stockton Street (Rte. 571). Pass Rte. 130 and, at next 
Se light, turn right onto One Mile Road. Follow signs to Sales Office. 
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so beautiful. You probably don’t 
put up with their foolishness, 
though, which I think is good. 
That’s why I think we would be 


good together — as friends — of 
course. Of course I would like to be 
more than friends. I’d love to kiss 
you but I realize that’s not what 
you want 


en ee TE ee ee 


: 609-896-4849 : 
A apes" 2990 Route 1 
: (across from Howard Johnson's) r 
{ 

: Trucks ¢ Trailers ¢ Cars ¢ Storage Units ; 
Rent ¢ Lease ¢ Buy i 
i sceicisiniswuuniemiminms 


Margaret: You’re making me 
feel very uncomfortable. You flat- 
ter me too much, 


John: Oh, please forgive me, 
Margaret. That’s the last thing I’d 
want you to feel. It’s just to be in 
your presence is just too much. 
You have beautiful eyes ... Now, 
when can we get together? I’ll call 
you Sunday. 

Margaret: I don’t have a real lot 
of spare time. I go to aerobics 
almost every night and I never 
know my schedule. 

Nancy (jumping in between 
Margaret and John’s stools): Wan- 
na leave? I’m tired. (Fake yawn) 


STEWARDSON - DOUGHERTY 


Real Estate dssoctates, Gne. 


Reallors 


3266 e Nsserw Sheel, Princeton, e 


609.921 7784 


Oe 


WESTCOTT ROAD 


VY O8540 


This handsome brick Tudor is perfectly situated on a high well groomed half acre with tall 
shade trees, rolling lawns and a sunny southern exposure on the back flagstone terrace. Built 
by Matthews some years ago, the brick walls and slate roof are as enduring as ever. The en- 
try hall with adjoining powder room leads to a large squarish living room with fireplace and 
private adjoining study with bookshelves and sliding doors to the terrace. The dining room is 
spacious with a unique stone floor and opens to a charming enclosed sun porch. The kitchen 
is modern with a center island and lots of counter space and cabinets plus a cozy breakfast 
nook. Upstairs on the second floor there are three bedrooms and two complete baths plus 
two outdoor sunny decks. On the third floor three more bedrooms and bath. Large base- 
ment, two-car garage with storage above. 


$495,000 
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This estate features four or five bedrooms, three. 
and one half bathrooms, concert sized two 
story living room with massive beams 
supporting a wrap around loggia loft 
overlooking a river stone fireplace. From the 
living room or spacious formal dining room, 
enter a spectacular glass enclosed enter- 
tainment room with breathtaking views of the 
river, an island, a mountain. 


Picture Yourself Living in a 
Picture Perfect Tudor on the 
Delaware 


Picture yourself living in a picture perfect tudor on the Delaware River, only 10 minutes 
from New Hope ... $450,000. 


Robert G. Gavin, inc. Realtors 


189 South Main Street ¢ Doyleston, PA 18901 ¢ (215) 343-4300 
All appointments will be confidential and personally attended by Robert Gavin. 


Cross over fhe wooden bridge, Dass 
under the limbs of tall shade trees 
on a private lane that leads you to 
a grand rustic country tudor 
overlooking the majestic 

Delaware Rivex, 


The house is protected by a 
two hundred foot reinforced 
concrete seawall. 


River. 


Margaret: Yeah, I’m beat 

John: Oh, the night is young. 
Don’t go! Unless of course, 
Margaret, you really want to. But 
let’s get together again. 

Nancy (pulling Margaret 
away): We really have to leave, 
we’re exhausted. 

Nancy (outside the bar): Oh my 
God! What a jerk! It was like wat- 
ching “Star 80.’’ He was so en- 
tranced with you! 


Margaret: It was real strange, 
believe me. I was having a good 
time before all of that started. I’d 
like to come back here sometime, 
when he’s not here! 


Act V 
Albert’s 


Tucked away downstairs near 
the Hyatt’s Atrium restaurant is 
the cozy, dimly lit ‘‘Yuppie 
Haven.’’ Albert’s bar has a 
sophisticated air about it. Dress 
styles vary. Most men wear suits 
or at least suit jackets. The women 
wear casual to formal dresses and 
pantsuits. The small dance floor 
becomes crowded in a matter of 
minutes when the band plays. If 


you like 60’s oldies and well worn 
80’s dance standards like 
“Celebration’’ you’ll fit in perfect- 
ly. Don’t worry about knowing the 
latest dance steps — people here 
just bop any old way. 

This Friday night is special] — 
Miller beer, DJ Tony Nini, and 
WPST’s Tom Taylor are on hand in 
the Atrium to raise money for the 
March of Dimes. The Atrium and 
Albert’s and the hallways are jam- 
med packed. The Hyatt’s normally 
serene atmosphere is overtaken by 
pulsating music, balloons, lights, 
and people, people, and more peo- 
ple: professional, educated, at- 
tractive. .. 

Margaret: I can’t believe it. . 
he’s. .. they’re. . . (shocked and 
wide eyed) ‘ 

Nancy: It’s the Route 1 Men! 
(surprised and elated) Look at 
them — there’s millions of them — 
in suits, nice looking, so- 
phisticated, classy. So this is 
where they’ve been hiding. 

The three levels of the Hyatt are 
occupied with professionals — 
male and female. Most of the 
Route 1 men position themselves in 
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Too Late: The Route 1 Man finally notices the woman, 
just as she’s leaving. Stevens isn’t really so aloof. 
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— Special Corporate Group Rate — 


Di Polvere Nursery School 


5 miles from Carnegie Center with easy 
access to Route 1 and West Windsor 
Open 7:30 a.m. to 5:30 p.m. 


Staff certified in early childhood education 
Programs for pre-school through kindergarten 


609-586-1149 
Some Openings Available in September 
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N.T.Callaway 


4 Nassau Street, Princeton, New Jersey 08542 i : 
609-921-1050 
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A condomunium with four spacious bedrooms, 22 baths, 
and a panelled study? Rare — but possible as evidenced 
by this attractive end unit in Queenston Commons. Also in- 
cluded, a huge living room with brick-wall fireplace and 
sliding doors to a flagstone terrace, separate dining room, 
modern kitchen with breakfast area, full basement, and 
garage. Air conditioned. Maintenance fee includes use of 
tennis court and swimming pool. 


Member 
Mercer and Hunterdon County Multiple Listing S 


REAL ESTATE 


$209,000 
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Trenton’s Chit Chat go-go bar is going 
Yuppie — and real estate is appreciating 


E...: since the Route 1 cor- 
ridor got its name, or so it seems, 
well intentioned people have been 
talking about how the City of Tren- 
ton might be able to cash in on its 
proximity to the corridor. Last 
month at Princeton University’s 
Woodrow Wilson School a group of 
Trenton officials and civic leaders 
got together to tell a group of 
Princeton real estate brokers and 
salespeople how they might cash in 
on Trenton. 

The subject was real estate and 
the arguments carried weight. 
Former Princeton banker Wendell 
Breithaupt, now president of the 
Trenton Saving Fund Society, rat- 
tled off several dozen office and 
commercial projects already 
underway in Trenton, including the 
plans of the new bank holding com- 
pany, Cenlar, to locate its head- 
quarters in Trenton. 

Breithaupt said he had heard 
Princeton architect Bob Hillier, 
tell an Atlantic City conference 
recently that the best real estate 
buys in New Jersey now are in 
Trenton. 

Steve Gable, Mercer County’s 
economic development director, 


LEASE 
PRINCETON 


Office/Research 
Space At: 


e Adjoins prestigious 
Carnegie Center 


e 72,000 sq. ft. building 
e 7,760 sq. ft. available 


e Finished to tenant’s 
specifications 

e Ample on-premise 
parking 

e Immediate occupancy 


CALL 
609-452-7000 


BOWERS 


handed out copies of the 1985 coun- 
ty investor’s guide. The figures in- 
side showed the downslide of Tren- 
ton (from a population of 114,167 in 
1960 to 91,559 in 1982 but including 
the lion’s share of the county’s 
poorest families). Gable pointed 
out, however, that the population 
has stabilized and even increased 
slightly in the past year. Also Tren- 
ton still has a healthy number of 
families in the $25-50,000 income 
range — 4,300 compared to 2,500 in 
Princeton Borough and Township, 
according to 1980 census figures. 

‘The average price of houses 
has been appreciating every year, 
and the number of sales days on 
the market has been going down. I 
think Trenton is a good recommen- 
dation for any investor who wants 
to get involved in rehabilitation, in- 
vestment, commercial, or residen- 
tial. And I think you can make a 
living selling housing in Trenton.”’ 

One whose family has been doing 
that for 50 years is Peter Doolan, a 
Trenton-based broker. ‘“‘You can 
make a living,” said Doolan. He 
brought out photographs of houses 
and their recent sales histories. A 
house in the Glen Afton section was 
listed for $80,000, received several 
full-price offers, and was sold for 
$83,000. A house at the corner of 
Riverside and Bloomfield in the 
section known as the Island sold 
for $38,000 in June, 1982, and for 
$54,000 this summer. 

For those interested in an invest- 
ment of sweat equity, the apprecia- 
tion could be far greater. The 
allure of Trenton, Doolan argued, 
would be greatest for buyers seek- 
ing ‘‘extraordinary’’ houses with 
distinctive architecture. ‘‘The 
dollar value is tremendous,’ said 
Doolan. ‘‘And you don’t have to be 
a millionaire to purchase invest- 
ment property.’’ He showed a slide 
of a substantial house in the 
Berkeley Square section that he 
had purchased himself for just 
$39,000. 


1 the facts and figures 
were the anecdotal data and gut 
feelings that can also play a part in 
any real estate resurgence. Nancy 
Beer of Princeton’s Woodrow 
Wilson School, sponsor of the 
presentation, thanked the nearly 40 
people. who attended. “If we had 
tried this five years ago we could 
have had the meeting in my 
office.”’ 

Howard Perlman, one of two 
principals in the $4 million conver- 
sion of the old Corona cigar factory 
into luxury apartments in an area 
a few blocks from the Chambers- 
burg section, spoke from his ex- 
periences in northern New Jersey. 
‘‘We saw it happen in Hoboken and 
Jersey City,’ he said, referring to 
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PEN SHE 


Truck 
Rental & Leasing 


COUNTY 


Across from Quaker Bridge Mall 


~ 


MERCER 


ally 2S 


¥ Rt. 1, Lawrenceville 


New Trucks! Local & One-Way 
Weekly 


Short and Long Term 


Monthly 


investors to try Trenton, as they e 


~ the other day we passed by the Chit 


609-392-8400 } 
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Peyton 


Associates - Realtors 


the residential revivals in those 
areas. ‘‘What we have here is like 
Hoboken in the late ’60s. Some of 
the finest restaurants in the area 
are within walking distance of our 
building. We have 13-foot ceilings, 
12-inch concrete slab floors, 9-foot 
windows in some units.”’ 

The Grand Court Villas, as they 
are called, will include a health 
club on the premises. Perlman 
said they would be ready for oc- 
cupancy about the first of the year 


PRINCETON AREA - — HOPEWELL 


Quality built, Thompson-designed traditional two-story by 
Hopewell Valley Builders. Beamed ceiling and fireplace in 
family room, garden room with tile floor, many other 
special features. Offered at............. $339,000 


Call Peyton Associates Realtors 
342 Nassau Street, Princeton, N.J. 
609-921-1550 


and that his company has already 


received inquiries from ‘‘middle 
manager types, who have come in 
to Route 1 from places like 
Hoboken.’’ The rents are expected 
to start at $650. ‘‘People thought we 
were crazy because the market 
was only $400. Well, we’re not like 
anything else on the market.” 

The developer pointed out that 


HAVE YOU CONSIDERED 
TRENTON? 


the old cigar factory had sat empty It's”... 

for five years, and he envisioned Affordable. 
looking at more Trenton property 

-after this one was developed. Cultural, 
“There are other buildings out Historic, 


there that appeal to us but don’t ap- 
peal to anyone else,”’ he said. After 
the Princeton presentation, Perl- 
man and other Trenton bargain 
hunters might find themselves 
with competition. 

If all that doesn’t lead potential 


and Convenient! 


e The most affordable housing in the Route One Corridor 


More Tudors than Princeton- More Victorians than Hopewell 
say in the ad campaign, then we 
add our own anecdotal evidence. 
Driving down South Clinton Street e 


e The only homestcading opportunities in the area 


More museums, theatres, and ethnic restaurants than any 
other Mercer County municipality 

Chat Lounge, bast of the. area 8 first e The most convenient access to Amtrak, N.J. Transit, and 
go-go clubs. We immediately drop- SEPTA trains 

ped into visit this cultural land- 

mark and discovered it was being ‘ 
resurrected — as a pea aor TRY TRENTON .... New Jersey’s Capital City 
pep pedicel _ rei ee a For more information, call 989-3500 

Can the Yuppies be far behind? 


Gloria Nilson 


‘ “Any size e house & garden under the sun” 


Cozp orale LPlelocation Specialists 
ee Compreh ensue Brochure 


Gall 609-921-2600 


ESTATE-LIKE SETTING surrounding a beautiful custom brick 
ranch. Spacious, airy living room features a full wall fireplace. 
Dining, den, 3 bedrooms plus 2 baths complete the first floor. Pine 
family room and extra kitchen in basement. Fantastic. Princeton 


address. 


$179,500. 


Princeton Office West Windsor Office 
92.1-2600 448-8600 


7 convenient offices throughout Mercer, Middlesex & Monmouth Counties 


West Windsor . Princeton. Manalapan - Holmdel . Middletown . Shrewsbury . Rumson 
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Continued from page 28 


Stances that look as unassuming 
and reserved as possible. 
Unfortunately they seem to get 
so hung up on appearing elusive 
and utterly charming that they 
forget to strike up conversations 


with the opposite sex. 
Margaret: Maybe they’re shy. 
Nancy: Maybe _ they’re 
disinterested. 


Margaret: Maybe they’re mar- 
ried. 

Nancy and Margaret in unison: 
Maybe they’re gay! 

Nancy: I don’t think so. It’s a 
real shame. A lot of the girls are 
dancing out on the floor together. It 
would be nice if they danced with 
some of them. 

Margaret: We could always ask 
them to dance. 

Nancy: I think they might think 


Money doesn’t grow on trees, BUT our jobs will help 
your money grow! We have a number of jobs that are 
long term assignments leading into full-time positions. 
Please call 609-587-3049 for appointment. 


Alan Flexible Staffing 


we’re easy prey or something. I’d 
rather accidentally bump into one 
of them and see what happens. 

Tony Nini keeps everyone jump- 
ing with a good mix of Motown, 80’s 
dance music and college favorites 
like “‘Shout!’’ People are plastered 
enough to do the Worm on the floor. 
The professional atmosphere sud- 
denly becomes childlike. A few 
Suited men walk about with shirts 
opened, ties loosened and eyes 
glazed. A few women dance in 
their stocking feet. A couple here 
and there make out. 

9:30 and many drinks later: 

Margaret: I feel like I’m at my 
sorority dinner dance. I’ve never 
seen SO many well dressed people 
look so trashed! 

Nancy: It doesn’t bother me — 
this is the most fun I’ve had in 
awhile! 


Epilogue 


‘The search is over’’ as the song 
goes. Nancy and Margaret have 
found the Route 1 Man. Was it 
worth it? Sure. He appears to be at- 
tractive, well educated, well dress- 
ed, and well mannered. But is he 
any fun? Does he talk? Does he like 
to dance? Can he laugh? Or is he 
too wrapped up in his profes- 
sionalism to let anyone find out? 

Perhaps there will be a sequel. If 
so Margaret and Nancy, and quite 
a few other young women in the 
Princeton area will be anxious to 
see if the character of the Route 1 
Man will be more fully ee 


Who Is Tony Nini? 


People in their 20s already 
know this but Tony Nini is one 
of the area’s premier disc 
jockeys. Born in Italy 25 years 
ago, he and his family moved 
to Princeton when he was in 
fifth grade. He had hopes of 
being an actor but ended up 
spinning records at nightclubs 
throughout Central New Jer- 
sey. He figures he sees 4,000 to 
5,000 young people during the 
six nights a week that he 
works. What does Nini think of 

, the social life in the greater 
Princeton area? 

“There’s too many people 
playing too many games. 
They don’t know what they’re 
looking for. They should just 
loosen up. 


“It’s gotten to the point 
where if a guy asks a girl to 
dance she thinks he wants to 
jump in the sack with her. 
Good looking people, mean- 
while, are trying to keep up a 
certain image and are afraid 
to get shot down. 

‘You see girls telling guys 
they don’t want to dance 
because they’re tired, but then 
they go out and dance with 
their girlfriend. But then other 
times a girl says yes and the 
guy ends up hanging on her all 
night long. 

Can you find the man or — 
woman of your dreams at a 
bar? ‘‘Sure. There have been a 
lot of people who have met in 
clubs were I was playing and 
then I ended up playing at 
their weddings. The whole key 
is to go out for fun. 

Nini says his social life has 
been cramped somewhat by 
his professional life — he has 
formed a company and hired 
other disc jockeys to meet the 
demand. His profession, he 
says, is not without its 
pressures: ‘‘The audiences 
can go to either Philadelphia 
or New York if they want to. 
You have to work hard 
because the crowd is so 
demanding.”’ 

To explain the other 
references from page 21: KIX 
101# and’ Power 99 are FM 
radio stations. Billy Ocean is a 


singer and recording star. 


QUALITY 
COLOR 
PRINTS 
IN JUST 


service. Watch us develop your 
110, 126, 35mm or disc color 
print flim right before 
your eyes! 


Commercial Discounts Available 


and slides 


PAPER 


...for a Good Look 


PHOTO} OIGO 


ONE HOUR PROCESSING 


* Next day service on enlargements 


* Same day service on reprints 
* Instant passport photos 


* PHOTO ALBUMS/FILMS/BATTERIES 


6 South Tulane St. 


Off Nassau St./Behind Annex Restaurant 
Monday through Saturday, 9-6 


609-683-5118 


Princeton, N.J. 
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ama SIDE TRIPS 


Thursday, August 1 


Noon - 1:30 p.m.: Princeton 
Chamber of Commerce member- 
ship meeting; Presidential pollster 
Richard B. Wirthlin will speak on 
‘‘Our President, A Personal 
Perspective;’’ Scanticon. 


Monday, August 5 


7:30 p.m.: Plainsboro Planning 
Board; Municipal Building, 
Plainsboro Road. 


Tuesday, August 6 


5-7p.m.: Rush-Hour Reception; 
for readers of U.S. 1; Nassau Inn. 
Questions: Call 609-921-2487. 


Wednesday, August 7 


5-7p.m.: Rush-Hour Reception; 
for readers of U.S. 1, Albert’s, on 
the lower level of the Hyatt. 

8 p.m.: West Windsor Planning 
Board; 270 Clarksville Road. 

8 p.m.: South Brunswick Zoning 
Board, agenda includes National 
Community Bank application for 
Route 1 and Raymond Road. 


Thursday, August 8 


8 p.m.: Lawrence Township 
Planning Board, 2207 Law- 
renceville Road. 

Tuesday, August 13 


8 p.m.: South Brunswick Plann- 


ing Board; Municipal Building, 
Ridge Road. 
Wednesday, August 14 


8 a.m.: Small Business Council 
Breakfast; ‘Credit and Collec- 
tions,’ with Gary Stultman of 
Baker & Taylor and John Parisi, 
the Finn Company. The Nassau 
Inn. Call 609-921-7676. 

8 p.m.: West Windsor Planning 
Board; 270 Clarksville Road. 


Monday, August 19 


7:30 p.m.: Plainsboro Planning 
Board; Municipal Building, 
Plainsboro Road. 


Wednesday, August 21 


8 p.m.: West Windsor Planning 
Board; 270 Clarksville Road. 


Tuesday, August 27 


8 p.m.: South Brunswick Plann- 
ing Board; Municipal Building, 
Ridge Road. 

Wednesday, August 28 


8 p.m.: Lawrence Township 
Planning Board; 2207 Law- 
renceville Road. 

8 p.m.: West Windsor Planning 
Board; 270 Clarksville Road. 


For listings of entertainment events, 
consult the Data Bank, pages 16 and 
rr 


DILLON ELECTRICAL 


SPECIALIZING IN THE ELECTRICAL NEEDS 
OF COMMERCIAL, CORPORATE, INDUSTRIAL CLIENTS 


609-587-5327 


N.J. Lic. #7490 


SIGHT 


INSURED & BONDED 


ENTER 


— GRAND OPENING OFFER — 


Buy one pair... 


Designer Fashion Eyewear 


50 percent off on second pair 


get seCond pair at /2 price. The sale you've been t 
waiting for! Buy any complete pair of eyewear at regular price and 
receive a 50 percent discount on a second pair of equal or lesser 
value. Must be purchased together in the same prescription. 
COUPON SIGHT CENTER US. 1 Exp 8-31-85 


Not valid with any other offer. One per person and purchase, presented at time of purchase 


Fashion - Designer - Budget - Sun & Sportswear 
Gucci ¢ Tura ¢ Yves St. Laurent 
Anne Klein ¢ Geoffrey Beene 


soft Contact Lenses 


ACT NOW!! 
$20 Off 
Any Extended Wear 


Contact Lenses 
initial purchase only 


free demonstration 


COUPON SIGHT CENTER 


U.S. 1 Exp. 8-31-85 


Complete 


Eyeglass Exam 
$18 — reg. $25 
Glaucoma Test: $5 


U.S. 1 Exp. 8-31-85 


-OUPON SIGHT CENTER 


aad ne 


Tinted 
Soft Lenses: 
$159 


initial purchase only 
includes lenses, examination, 
follow-up care, starter care kit 


Buy 2nd pair-different color- 
with initial purchase of tinted 
lenses within 30 days for only 
$79 


COUPON SIGHT CENTER US. t Exp 8-31-85 


Not vaid with any other offer, One per person and purchase, presented at time of purchase 


Optometric Care Associates, P.A. 
Professional Eye Exam 
no appointment necessary 


Detect and correct vision problems with a time-saving, - 
money-saving examination by a licensed professional 


SIGHT CENTER 


Princeton Shopping Center, N. Harrison Street 
609-921-6673 


a ee eae 


U.S. 1 — August, 1985 


31 


BUSINESS SERVICES 


Copywriting for all business needs: Ads, press 
releases, speeches, brochures, video scripts, market 
reports, etc. For any business writing call Michael 
Kuser at 609-921-0607 


HELP WANTED 
Legal Secretary: Excellent typing skills and/or 


word processing. Real estale experience preferred 
Call Jackie at 609-921-8070 


We have Career opportunities available 
Please call 609-896-9740 for appointment 
Robert D. Watlington, CLU, Manager 


U.S. 1 PERSONALS 


He who hesitates. . . to know me may lose in the 
iebyrinth of the solo fast lane. 

So loosen your tie, relax, and read this personal ad 
very carefully. This could be your lucky day! 


For the winner the prize is a romantic pragmatist 
who is adventuresome, has an imaginative personali- 
ty, Is allergic to adjectival ads (i.e. beauty/brains/- 
blonde/bonus body, etc.) and wishes to create a past 
and share a present with the winner, who is: (S/D 
WM), physical level 35-45 (5-foot-9-plus, 180-210 
proportionate to weight), who will touch me with his 
genuine smile, expressive eyes, strong looks, high 
level of intelligence and perception, has a passion for 
perfection and enjoys the thrills, chills, and spills of 
the Merry-Go-Round 

Take a chance, make my day, and we'll start with a 
lite bite? (Smooth operators not eligible.) Reply to Box 
132, U.S. 1, 34 Park Place, Princeton 08542 


Where did you find the guy on the cover? You 
mean Bob Stevens, the young executive who's being 
thrown into the pool in his business suit? Well, we 
met him ata U.S. 7 Rush Hour Reception, of course 
Bob was reading the paper at his office in the For- 
restal Center, noticed our-little ad about the Rush- 
Hour Receptions, wondered what it was all about, but 
showed up anyhow. That's a hallmark of the people 
who stop by: They're eager to meet people outside 
their own office and they're willing to take a plunge in- 
to the social pool. They are also good sports. We 
have a reception at the Nassau Inn terrace right after 
work on Tuesday, August 6 (we'll move inside if it 
rains and the Inn is offering a door prize: lunch for two 
at the terrace). We'll meet again at Albert's Lounge, 
downstairs at the Hyatt, Wednesday, August 7. 


TEMPS 


Do you attend classes and have a day or two to spend 
getting experience in the real world? Are your children 
now in school and you want to get back into the work 


world? 


Do you have skills in typing, data entry, word process- 
ing, proofreading, switchboard or accounting, and want to 
work to meet your time and our needs? 


lf interested call Karen Luz at 609-799-2600, ext. 2821 


for an interview. - 


Information Technology Division 
609-799-2600 


P.O. Box 2392 
Princeton, New Jersey 08540 


MARTIN MARIETTA 


SS SNNNNNANNVVAVRAVAVVVVVV VV AU VVVVVVVVVVV VA VAVaVuunxnxqgxuxzqvqwxquwqnauavnwvnqgxwuwquwwxqvwwzvwxwwwqvqxqvqvqgvwqwxquvwvazqgaxqnwqvvqgqvqnvazqavzqgvwsqgwgvzgwgwzgwgsgaqgzgwqawzqgasgeaxzqgaxzqgwawgpwzywyexgeauwguwaxwxzyr 


BS 


NN NNN NNR RNNUNLNU UNA LAU A UARRR A ARAAAN NNNNNNQANAVAAVV LVL VL QAR NARARRARRRARAAARARRANNANS 


2S 


SBN ANARNAARNA 


PERSONAL SERVICES 


Color Charts: Elaine Brower, Color 1 Associates 
Full spectrum, individual, Wardrobe advice. Makeup 
609-737-9467 


Under Stress? Release tension and muscle 
spasms with a therapeutic massage and pressure 


point massage, Call for appointment. 609-585-3647 


REAL ESTATE 


Pennington, NJ: This charming center hall colonial 
is conveniently located near schools, library and 
shopping. On a quiet street in Borough, it offers 3 to 5 
bedrooms, 1% baths, full basement, cedar siding, 
2-car garage, patio with fenced yard, brick fireplace, 
and- leaded stained glass windows. Call 
609-466-9294 or 609-737-8313 


Beat Gridlock: Rent 5-min. walk from Trenton AM- 
TRAK. Mill Hill Il Historic District. Victorian rehabs 
Three townhouses (c.1868) with garages and two 
two-bdrm, apts. (c.1858) with parking. Fall '85 oc- 
cupancy, P.O. Box 1715, Trenton, NJ 08607 
609-599-2536 


Open Listing, Princeton Borough: Two-bedroom 
townhouse, half of duplex, within walking distance of 
University and Central Business District now for sale 
by owner. First bedroom has three closets, one walk- 
in. Second bedroom currently functions as home of- 
fice and has sleeping loft with Velux skylight 
Downstairs are living room, and dining-kitchen area, 
with Caloric oven and range, built-in counter, many 
cupboards, and matching filing and desk space. Dry 
basement contains Maytag washer and dryer. All win- 
dows are Andersen, triple-glazed, with Levolor 
blinds. Efficient gas furnace with hot water baseboard 
circulation. Spacious deck off kitchen overlooks in- 
timate backyhard enclosed by stockade fence. Park- 
ing in secure lot adjoining property. Priced at 
$130,000. 

Have your realtor make an appointment or contact 
the owner directly at 609-921-6921. 


Dining Room: Italian Provincial-Oval table, 6 cane 
chairs, server, hutch and credenza. Excellent condi- 
tion. Moving - must sell. $2,500. Call 609-890-9367 
after 6 p.m. 


Labrador Retriever Pups: AKC-Champion Lines, 
Chocolates and Blacks. Ready 8/85. Call 
609-695-7019. 


U.S. 1 CLASSIFIED ADS cost $3 for up to 
15 words, plus 20 cents for each additional 
word or phone number. Box number service 
is available for $1 extra, and replies can be 
picked up at your convenience or will be 
mailed out once a month. To place a 
classified ad mail it with a check payable to 
U. S. 1 to 34 Park Place, Princeton 08542. 


DESIGN IMPACT 


from 


GPM of Mercer 


The Grainger Building 
2557 Nottingham Way 
Mercerville, N.J. 08619 
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Sale, Installation & Repair of 


GARAGE DOORS 


Automatic Door Openers 


¢Free Estimates Gladly Given eQuality Work eReasonable Prices 


FOUNDED AND GROWING ON SERVICE! 


WILLIAM MILLER 


GARAGE DOOR SALES & SERVICE 
609-799-2193 


24 HOURS 
DOOR TO DOOR 
Service by Appointment 


@ All Airports 

@ Executive Travel 

® Atlantic City Casinos 
@ Leisure & Sports 

@ Shopping & Theaters 
@ Weddings 

@ Sight Seeing 

@ Restaurants 

@ Corporate Seminars 


Going on Vacation, 
to the Airport or Casino? 
Extend the Fun by Going 


= 
in an 
& 
Fad 
Personalized & 
Service 


o ppt ghia 
ae 1-609-924-0070 
1-800-854-LIMO 


Toll-free in New Jersey 


Licensed by 
NJ: 0.0%, 44.6.6. 
MC 77751 


Choose from 
over 70 Vehicles 
@ LUXURY SEDANS* 
@ FORMAL LIMOUSINES* 
@ STRETCH LIMOUSINES* 
(with Bar, Color TV & VCR) 
@ 10 & 16 PASS. VANS 
@ 20 & 22 PASSENGER 
LUXURY TOUR BUSSES 
(with Bar, Color TV, VCR 
and Restroom) 
Cellular Telephone by Request. 
*Mobile Radio Telephone 
for your business and 
personal use! 
All Vehicles have 
Stereo & Air Conditioning 


Carpets and wallcoverings 
in 100s of tones & textures 
to blend with furniture 
and office art 


Call 609-586-8016 for FREE 
interior design consultation 
and estimate. 
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N THE PARK 


By MH Food Service Inc. 


Located off US Route 1 in 
The Princeton Corporate Center 


he” 


_” Bellemead Development Corporation 
- Princeton Corporate Center 


